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ITTOBAJIM3AIIMJA U KYJITYPHU UAEHTUTET
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Caskerak: OBaj pajg MMa 3a IIIJb J1a aHAJTM3KPA CBE U3PA3UTHjH (PEHOMEH y CBETY, 3aCHOBAH Ha KOHTPATUKTOPHOM OTHOCY
mMely mrobanm3anyje u KynTypHOT WaeHTHTeTa. [Tobann3aiija je BUIIeIMMEH3NOHATHN (PeHOMEH KOoju 00yxBara He
caMo eKOHOMCKE KOMIIOHEHTe, Behl M KyATypHe, HICOJIOLIKe, IOMUTHYKe U Ipyre. [tobanusammja npeacraBiba CIOKeH
TpoIieC KOju HHTETpHIIe OpojHe pakTope unje je Mel)ycoOHO nenoBame Ha I100aTHOM HIUBOY MIOCTUTHYTO 3aXBajbyjyhn
eKCTIaH3WjH 3Hama, TEXHONOMKNX aocturHyha m wmHbOpManuja BaH APKaBHUX TpaHHWIA. YTHIAJU TIOICTaKHYTH
TI00aTH3a1HjOM HCTI0JhaBajy C€ Y HU3Y NMPOMEHA Y €KOHOMCKO], TIOIMTHYKO], COLMjAIHO] M TIOCEOHO KYNTypHOj chepH,
KOja je mpeaMeT UCTpakhBama OBOI paaa. Ilojam rmiobaiHe BpeaHocTH Hajuernhe ce moucToBehliyje ca BpeaHOCTHMA
3anajHuX KyaTypa (aMepruKaHH3allhja, BECTCPHU3AIIN]a), a YTUIAjH [TI00aIH3alHje Ce NCI0J/baBajy KPo3 IbEHO JCIIOBAE
Ha HaI[MOHAJIHE KyJITypHE oOpacie. Y OpOjHOj JUTeparypu W nedarama W3HOCE Ce pa3jinyuTa IIICAMIINTAa OIHOCA
mio0anu3almje u KyJaType, ajli ce CyIITHHA KOH(IMKTA 3aCHUBA HA CYIPOTHUM Te3aMa KOje OCJIMKaBa]y HEH ,,JBOCTPYKU
uk”. [IpBa Te3a je 3aroBOpHUK HEraTUBHOT yTHUIIaja INI00ai3alije Ha XOMOTeHE HallMOHAITHE U JIOKAJIHE KYJITYpe, a Ipyra
Jlaje TPEeJHOCT Pa3IMYUTOCTUMA KYJATYPHHUX CaJpiKaja, M3PaKEHUX KPO3 KOCMOIIOJIMTCKY KYITYpY Koja He MOHHIITaBa
ocehame HalMOHAIHE PUIIAJHOCTH. AYTOpH y pajly aHAJIM3UPajy pazinduTa TyMadema KOMILIEKCHOT OJHOCA KYIType
U Tiio0au3aluje U yKasyjy Ha IO3UTUBHE U HeraTUBHE e()eKTe KOjU IPOUCTHYY U3 OJHOCA U Be3a Ha Pealliji I100aIHo
— JIOKAJTHO.

Kibyune peun: miobanu3aiigja, r100aaHe BPEIHOCTH, KYJATYPHH HICHTUTET, IIOKaIA3aldja
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Abstract: This paper aims to analyze an important phenomenon of our world, namely the contradictory relationship
between globalization and cultural identity. Globalization is a multidimensional phenomenon that encompasses not only
economic components but also cultural, ideological, political and other. Globalization in its archaic forms goes back to
ancient history and roots linked to the emergence and spread of human society. The modern form reached in the second
half of the 20" century, and the intensity and the culmination of the 80s and early 90s of the 20" century (the global
age, postindustrial and postmodern age). Globalization is a complex process that integrates a number of factors whose
interaction of globally achieved thanks to the expansion of knowledge, technologies and information across national
borders. Impacts encourage globalization manifested in a series of changes in economic, political, social and especially
cultural sphere, which is the subject of this paper. The concept of global values, commonly identified with the values
of Western culture (americanization, westernization), and the effects of globalization is manifested through its effect
on the national cultural forms. In literature and discussions amount to be different points of view the relation between
globalization and culture, but the essence of the conflict based on opposing theses that reflect the "dual character" of
cultural globalization. The first is a proponent of the negative impact of globalization on homogeneous national and local
culture, while the other prefers diversity of cultural content, expressed through the cosmopolitan culture that does not
negate the sense of national belonging. The authors in this paper analyze different interpretations of a complex relationship
between culture and globalization and to emphasize the positive and negative effects arising from the relationships and
connections between the global and the local.
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YBOJI

VY pany ce aHanu3upa KOHTPaIUKTOPaH OJHOC
m3mMel)y Tmobanuzanuje U KyJITypHOT HICHTUTETA.
I'mo6anu3anuja ce Hajuenthe neduHUIIE KAO CKYTI
CIIOKEHHX JPYIITBEHUX TIpoIieca Koju o0yxBara
LUIUPOK CHEKTap €KOHOMCKHUX, MOJUTHYKUX H
KyJITYypHUX TEHIEHIHMja y CaBPEMEHOM CBETY
(Prasad and Prasad, 2006). Ona ce uecto
JIO’KMBJbAaBa Kao MOYETaK HOBE (ha3e y UCTOPUjH
YOBEYAHCTBA — CJI000AaH MPOTOK JbyIH, pode,
KamuTajga, yciyra, ujeja U BPEIHOCTH, CBE
Mambe OTrpaHHYeHHX Ha reorpacku MmpoCTop.
['moGanu3anmuja WHTEH3UBHpPA OJHOCE W
HHTETPAIN]y POCTOpa U aKTUBHOCTH, TIpeypehyje
u TpaHcopMmuiie NpUBpEAHE, TMOJUTHUKE,
JpYyIITBEHE U KYITypHE ofHOCe u3Mehy 3emasba,
peruoHa ¥ YUTaBUX KOHTHHEHATa MCTOBPEMEHO
ux mupehu, craxxehn n yopsasajyhu (Hopkins,
2002). tben kpajau 1nJsb je miobaliHa MHTErpalyja,
OJTHOCHO 00je/TMI-aBarke CBETA TAKO Ja HE TIOCTOJH
MIPOCTOP KOJU MOXKE OUTH Y TIOTITYHOCTH U30JIOBaH
Y UCKJbYUYEH M3 TOT jeTUHCTBEHOT Toka (Byneruh,
2000, 2009; Vuleti¢, 2003; Miloradovi¢, 1999;
Newman and Kliot, 1999; Soros, 2002; Stiglitz,
2007; Crouch, 2009). ITo munubemy Gidensa
(2003), mobanu3anujom ce BPIIH ,,yMPEKaBambe
JIOKAJHOT KpO3 IIUPEHE U HHTECH3UBHUPAHE
onHOca u3Mel)y nokamHuX U ynajbeHux jorahaja.

Tymaueme mojma rimodaan3aiyje mpeacTaBsba
MmoJjbe cykob0a pazmMuuTuX KoHIenuuja. Yak u
ayTOpH KOjU HETHpajy robanu3aiujy He MOTY
Jla OCIOpE YMILEHHUIlY Jla jé HHUBO KYJITYPHHX
Be3a M pa3MeHe MHQopMaIija Ha KBAIUTAaTUBHO
HAJBUIIIEM HUBOY Yy JbYJCKO] UCTOPH]jH, U TI0 TIPBU
MyT “Ma TUTaHeTapHo pacrpoctpamemne (Held et
al., 1999). Cget noctaje MeljycoOHO MHTETPHCAH
U CBE ILITO ce Aoraha JIOKaJIHO, MOXKE CE OIpa3uTH
1 TI100aJHO.

bp3una mpomena koje ca cobomM HOCH
rmo0anu3anuja OTBapa MUTAKkE BaJbaHOCTH
roctojeher MeTomoOIIKO-UCTPAYKUBAYKOT ariapara
JPYIITBEHUX HayKa, Ka0 U TO Y KOM CMepy U Ha
KOjU HauuH Tpeba 3aCHUBATH MCTPAXKUBama: Ha
METOJIOJIOIIKOM UHIUBHTyaIn3MY, HALIMOHAIN3MY
i kocMmononutusmy (Pai¢, 2008). Kona
HCTPaKHBamba KyJITYPHOT acriekTa IJo0ann3armje
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INTRODUCTION

The paper analyzes the contradictory
relationship between globalization and cultural
identity. Globalization is often defined as a set
of complex social processes that involves a
wide range of economic, political and cultural
trends in the modern world (Prasad and Prasad,
2006). It is often seen as the beginning of a
new phase in the history of mankind - the free
flow of people, goods, capital, services, ideas
and values, less limited to the geographical
area. Globalization is intensifying relations
and integration of facilities and activities,
redesigning and transforming the economic,
political, social and cultural relations between
the countries, regions and entire continents,
spreading, strengthening and accelerating them
at the same time (Hopkins, 2002). Its ultimate
goal is global integration, that is, unification
of the world so that there is no area that can
be completely isolated and excluded from the
single stream (Byneruh, 2000, 2009; Vuletic,
2003; Miloradovi¢, 1999; Newman and Kliot,
1999; Soros, 2002; Stiglitz, 2007; Crouch,
2009). In the view of Gidens (2003), "local
networking" is being done by globalization
through the expansion and intensification of
relations between the local and remote events.

Interpretation of the concept of
globalization is a field of conflict of different
conceptions. Even authors who deny
globalization cannot deny the fact that the
level of cultural relations and exchange of
information is on qualitatively highest level
in history, and the first time has the planetary
distribution (Held et al., 1999). The world is
becoming integrated and all that is occurring
locally can also be reflected globally.

The pace of change brought about by
globalization raises the question of the
validity of the existing methodological -
research apparatus of social sciences, as well
as in which direction and how the research
should be based: on the methodological
individualism, nationalism or cosmopolitanism
(Pai¢, 2008). In studies of the cultural aspect
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Te Cy moTemkohe mocedHo u3pakeHe, ¢ 003upoM
Ha YHIbEHUILY Jla C€ KpO3 KYITypy IMpeNinBajy U
MUTamba O UJIEHTUTETHMA, YKYCUMa U KUBOTHUM
CTHJIOBHMA.

YHecko neduHHIIE KYITYypy Kao CKYII
MPENo3HAT/bUBUX JTyXOBHHUX, MaTepHjaJIHUX,
WHTENEeKTyaJlHUX ©U  E€MOIMOHAJIHUX
KapaKTepUCTHKA APYIITBA UM JAPYIITBEHE TPYyIIE,
Koju 00yXxBara, HE CaMO YMETHOCT U KEbH)KEBHOCT,
Beh W HayWH XUBOTA, CHUCTEM BPEAHOCTH,
Tpamuija 1 BepoBama (UNESCO, 2002). Kyntypa
npeacTaBjba o0Opasall MHUIILbEHa, ocehama u
JIeJIOBamka Koje cBaka 0c00a CTEKHE Y JCTUbCTBY
1 3aTUM MPUMEY]e Kpo3 unTaB )kuBoT (Hofstede,
2001). CnoxeHOCT HCTpaXHBama KYJIType
HaJI0Be3yje ce Ha CIOKEHOCT UCTpaKUBama U
nedrHKCcama IojMa I100aIi3allje, Tako J1a ’bUXOB
Mel)yCOOHU OTHOC M Y3POYHO-TIOCIIETUIHE BE3E
MIPECTaBIba]y KOMIUIEKCHO MOJbE€ UCTPAKHBAKbHA.
3a onpeheny rpymy KyaTyposora, KyaTypa je
ypoheHa, 3a Jpyre je oHa HaydyeHa W CTEYCHA.
[Tojemruu cmatpajy 51a je OHa u3pa3 OHOT HajOOoJber
Y HAjJIyXOBHH]ET y YOBEKY, JIOK j& 3a JApyre oHa
n3pas nonmpama yma. [lojennau aytopu cmarpajy
Jla je KylnTypa M3pa3 HauuHa KUBOTA YOBEKOBE
3ajeTHUIIE, JIOK j€ 3a JApyre OHa MPOU3BOJ YCKOT
Opoja uctuHCcKuX crBapanama (Pordevic, 2009).
C 003upoM J1a YMHH J€TMHCTBO MATEPHjaTTHOT U
JYXOBHOT' CTBapajallTBa, KyJITypa MpeacTaBiba
OWTaH CErMEHT CBAKOT JIPYIITBEHOT cucTeMa. Y
0j Cy CaJipKaHH HAIIMOHATHH €JIEMEHTH, je3HK,
penuruja, Tpaauirja, KyaTypHoO Haciehe u eTrka
Kao IVIaBHE OJIpEIHHUILIE KYyATYpPHOT HIECHTUTETA.
KyntypHu uneHTUTET je mpoliiec y KoM ce TUPEKTHO
cydesbaBajy moTpede 3a yHUBEp3aIM3allijoM
MOjJeIMHUX KYJITypa U HEMHUHOBHOCT IOILITOBa-a
CBUX MOCEOHOCTH. THUM TIPOIIECOM CE YTEMEIBY]Y
KJbY4HE U OUTHE KyITypHE BpeIHOCTU. Tpaxeme
KyJTYpHOT HAEHTUTETA IMocTaje (QyHKIHja
KyIType, a MOTBphUBame JMYHOT HICHTUTETA
3axteBa MehycoOny komynukanujy (Kokxorosuh,
2005). Usrpaama KyATYpHOT HIACHTHTETA
YCJIOBJbE€HA j€ NPYIITBEHUM, MOJUTUYKUM H
€KOHOMCKHM YHMHHUOLIMMA, a HEroBe MPOMEHE CY
M3JIOKEHE YTHUIIA]y TIIOOATHUX BPEIHOCTH.

VY nebarama o mo0anM3anuju MOKPEHyTa Cy
MMTamka Be3aHa 3a 1MojaM MI00aTHUX BPEIHOCTH.

of globalization the difficulties are particularly
pronounced, given the fact that the questions
of identity, tastes and lifestyles are presented
through culture.

UNESCO defines culture as the set of
distinctive spiritual, material, intellectual
and emotional characteristics of the society
or social group, which includes not only art
and literature, but also lifestyle, value system,
traditions and beliefs (UNESCO, 2002).
Culture is a form of thinking, feeling and
acting that each person acquires in childhood
and then applies throughout life (Hofstede,
2001). The complexity of the research of
culture adds to the complexity of research
and defining the concept of globalization, so
that their mutual relationship and causality is
complex field of research. For a certain group
of culturologists, culture is innate, for others it
is learned and acquired. Some believe that it is
an expression of what is best and most spiritual
in man, while for others it is an expression
of the mind polishing. Some authors believe
that culture is an expression of lifestyle of
human community, while for others it is the
product of a narrow number of true creators
(Djordjevi¢, 2009). Given that it makes the
unity of material and spiritual creativity,
culture is an important segment of every
social system. It contains national elements,
language, religion, tradition, cultural heritage
and ethics as the main determinants of cultural
identity. Cultural identity is a process in
which the need for universalization of certain
cultures and the necessity of respecting all the
specifics are directly faced. Key and essential
cultural values are founded by this process.
Search for cultural identity becomes a function
of culture, and personal identity verification
requires mutual communication (KokotoBwuh,
2005). The construction of cultural identity
is conditioned by the social, political and
economic factors, and the changes are subject
to the impact of global values.

In the debates on globalization questions
have been triggered related to the concept of
global values. Many authors believe that the
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bpojau aytopu cmarpajy ma cy EBporubanu
CTBOPHJIM TIPBY CBETCKY IJIOOAIHY KYITYpY
(Miloradovi¢, 1999). CrtBapameM KOJIOHHU]jaTHUX
apcraBa TOjeMHUX EBPOICKHX Jp)KaBa y
MPOCTOpY M3BaH reorpad)ckux rpanuia Eeporre,
MHOTH HapoIy Cy TOIUIN TIOJ YTHUIIA] €BPOIICKE
KyJIType, IpH 4YeMy Cy BaXHY YIOTY HMajia
nmyToBama UM KoMmyHukaruje. C 003upom na cy
KOJIOHHjaJTHU TIoceAr OWUITM aHEeKCH MaTUYHUX
3eMaJba, 3aXBaJby]yN¥ MOJIUTUYKO] U TIPUBPETHO]
MOhU TIOjeIMHE €BPOTICKE Ap’KaBe Cy IMOCTaIe
mrobanHa mapcTBa. Y pas3auduTuM (dopmama
Y Ha pa3InyuTe HAYMHE, MMIICPHjaTUCTHIKE
IpKaBe ycIiele Cy Ja OJp)Ke TEeCHEe Be3e ca
npekoMopckuM kojonujama (Goli¢, 2008).
[lpumar 3amajgHe KyJnType HAcCTaBHO C€ [0
JaHac, ajdl C TOM Pa3jMKOM Jia HeHY IIaBHY
niepjanuiry npeacrasibajy CAJl. U3 Tor pasmora,
rnmojaM TJOO0aIHUX BPEIHOCTH Hajuemhe ce
norictoBehyje ca BpeqHoCcTHMA 3alaHUX KyATypa
(BecTepHHM3aIyja), a yTUIAIM T00aau3aiuje ce
UCTI0JhaBajy KPO3 HHCHO JICTIOBAE HA JIOKATHE H
HaIlMOHAJIHE KYJITypHE o0pactie.

KVIITYPHU UAEHTUTET KAO
KPTBA I'JTOGAJIM3ALIAJE

[MpucyTHa Cy pa3nuyuuTa TIEAMINTA OIHOCA
miobanu3anuje W KyIType, ajdu ce CyIITHHA
,,KOH(TMKTA” 3aCHUBA Ha CYIIPOTHUM Te3ama Koje
OCJIMKAaBajy FHEH JIBOCTPYKH JHK. [10 MUTIUBEHY
Pecujlica (2003), ympaBo Taj ABOCTPYKH JIHK
cBeTa M mrobanu3alyje IpeacTaBiba CYyITHHCKO
obenexje kyntypHe cdepe. [mobanmzanuja
y KyATYpH MOXKE 3HAUYUTH oboraheme HEeHHX
cajipkaja, alili ¥ CBOHEHE KYJITYpHOT ITypalii3Ma
Ha MOHH3aM OJTHOCHO yTpOXKaBambe ILTypain3mMa
KyJITYpHUX HACHTHTETA. Pa3jiM4uTH CTaBOBH
O OBOM THTamy MOJCIIIA Cy TEeopeTHdape
KyJIType Ha KpuTHYape riaobdanusamnuje,
3aroBOPHHMKE HETAaTHBHOT yTHIIAja II00aIn3aIuje
Ha XOMOTEHE HAI[MOHAJHE KYJITYpe M OHE KOjH
y Ti00anu3anuju BHAE TO3UTHBHY CTpaHy
najyhu mpemHoCT pa3IMYuTOCTHMA CcajipXkKaja.
[IpBu cy 3aroBopHUIIM Te3€ Na Todanu3alyja
BOJIM XOMOTEHHU3AIUjU, BECTEPHU3ANM]H H
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Europeans have created the world's first global
culture (Miloradovi¢, 1999). By the creation of
the colonial empires of some European states
in space outside the geographical boundaries
of Europe, many nations have come under the
influence of European culture, and travels
and communication played an important role.
Since the colonial properties were Annexes
of home countries, due to political and
economic power some European countries
have become global empires. In different
forms and in different ways, imperialist
countries have managed to maintain close
ties with overseas colonies (Goli¢, 2008).
The primacy of Western culture has continued
to this day, but with the difference that the
United States represents its main plume. For
this reason, the concept of global values is
usually identified with the values of Western
cultures (Westernization), and the impacts
of globalization are manifested through its
actions on the local and national cultural
patterns.

CULTURAL IDENTITY AS A
VICTIM OF GLOBALIZATION

Different views of the relationship of
globalization and culture are present, but the
essence of "conflict" is based on opposing theses
that reflect its dual character. In the opinion
of Pecujli¢ (2003), it is this dual character of
the world and globalization that represents
an essential feature of the cultural sphere.
Globalization in culture can mean enrichment
of its content, but also the reduction of cultural
pluralism to monism, that is, endangering the
pluralism of cultural identities. Different views
on this issue have shared culture theoreticians
to critics of globalization, advocates of
the negative impact of globalization on
homogeneous national cultures and those who
see globalization as a positive side by giving
priority to the diversity of content. The first are
the proponents of the thesis that globalization
leads to homogenization, Westernization and
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aMepHUKaHU3AINjH, a IPYTH CMaTpajy Jia Cy HheHe
MOCTEANIIE XeTepOTreHn3allija, Kpeoan3aiuja u
XUOpuAM3aImja.

VYrunaj mobanuzanuje y KyaTypHoj chepu
ce TeHepaJlHO Hajuenthe mocmarpa y HeraTHBHOM
KOHTEKCTY. KynTypHU MACHTHUTET je CBOjEBPCHO
HAacJIeJCTBO, KOHTHHYUTET ca Mmpouuiouhy,
KOJIEKTUBHO 071aro 3ajeHuIIa Koje Tpeba 3alTHTH
W OYyBaTH, WHA4Y€ MOXe OWUTH HU3TyOJHEHO.
['moGanu3amuja je kao TuIMMa 3axBaThjia CBET,
pa3nuuuTe KYIType, AOHOCEhW TPXKUILIHY,
OpeHIUpaHy XOMOTCHH3aIU]y KYJITYpHOT
HCKYCTBa, YUME j€ KYIATYpHU HUIEHTUTET Yy
pa3IUUUTOM CTeneHy yrpokeH. [moGanmzammja
ce IMOBe3yje Cca YHHIITaBameM KYyITYpHHUX
UJICHTUTETa W UIUPEHEM XOMOTE€HH30BaHE,
3anaamayke MOTPOIIAaUYKe KyIType — 3amajHu
KynTypHu wumnepujanuzam (Shepard and
Hayduk, 2002). VYcmen cranaapauzaiuje
KYJATYPHHUX CajprKaja J01a3u J0 XOMOTCHU3AIIH]e
JKUBOTHUX CTHJIOBA, yKyca u 3a0aBe (Pecujlic,
2003). YV TtakBUM NpUIMKaMa, Mo MPUTHUCIIAMA
YHHUBEP3JIHUX 3allaJJHUX BPETHOCTH HAIIUOHATTHE
KylAType Ty0e CBOjy ayTeHTHYHOCT. ['ymieme
HallMOHAJIHE KYAType MpeiuBa C€ U Ha JUYHU
HHUBO, TAKO JIa XOMOTEHH3AaIIM]a MO]jeTHaKo roraha
Y TIOjeINHIIA U 3ajeHUITy. To 3Ha4YM J1a TpoIec
mio0anu3anuje y KyJITypu HOCH Y ceOH OMacHOCT
ry0Jbera MojeIMHAYHUX KYJITYPHUX UJICHTUTETA
cBo/ichM WX HAa HUBO TIOJ€AHOCTABIbEHE TTI00ATHE
yHupOpMHUpaHOCTH, a 0e3 HICHTHTeTa Y
I00QJTHOM JIPYIITBY OCTaj€MO HETIPETIO3HATIEUBH
Kao MpUMAAHUIM TOjeIUHUX KyaTypa. Ha Taj
Ha4MH, TI0jeIMHAIl OCTaje yckpaheH 3a jeHy o
OCHOBHHUX TTOTpeOa YoBeKa, MoTpede /1a iMa CBoje
KOpPEHE U MPUIATHOCT 3ajeTHHII.

VY oKBUpY KPUTHKA XOMOT€HHU3AaIH]e, aKI[eHAT
Cce CTaBJba Ha IVI00AJIM3aITN]y Ka0 BECTEPHHU3AIIN]Y,
aMepHKaHU3aIlNu]y, MEKJIOHAJIJAU3AIHU]y,
KOKAKOJIM3alMjy U MacoBHY KyITypy. AMEpHUYKU
KyJATYpHH HUMIIEpHjau3aM Yy CaJiejCTBy ca
OCTaJIUM CErMEeHTHMA aKyejHe MOJIUTUKE BPILIU
aMepHuKaHu3aIMjy y3 momoh ,,TBpjie U Meke
mohu”. theH u/p HHje caMO €KOHOMCKH WIIH
KyJITypHH, Beh je mpeBacXomHO MOJUTHYKU jep
,»AMEPHUKaHMU3aIMja yTUYe HA HAYMH Ha KOJH JbY/IH
Mucie o nosmtunm’’. Ta KpUTHKa je jako >KUBa

Americanization, and others think that its
effects are heterogenization, creolization and
hybridization.

The impact of globalization in the cultural
sphere is generally the most commonly viewed
in a negative context. Cultural identity is a sort
of succession, continuity with the past, the
collective treasure of communities that should
be protected and preserved or otherwise it
could be lost. Globalization like a tide engulfed
the world, different cultures, bringing the
market, branded homogenization of cultural
experience, by which a cultural identity is
threatened in varying degree. Globalization
is associated with destruction of cultural
identities and expansion of homogenized,
Western consumer culture - Western cultural
imperialism (Shepard and Hayduk, 2002).
Due to the standardization of cultural content
it comes to homogenization of lifestyles, tastes
and entertainment (Pecujli¢, 2003). In such
circumstances, under the pressures of universal
Western values, the national cultures lose their
authenticity. Choking of national culture spills
on a personal level, so that homogenization
equally affects both the individual and the
community. This means that the process of
globalization in culture runs the risk of losing
individual cultural identities reducing them
to the level of a simplified global uniformity,
and without identity in a global society we
remain unrecognizable as members of certain
cultures. In this way, the individual remains
underprivileged for one of the basic human
needs, need to have its roots and community
affiliation.

In the context of criticism of
homogenization, an emphasis is placed
on globalization as Westernization,
Americanization, McDonaldization, Coca-
colonization and mass culture. American
cultural imperialism in conjunction with
other segments of actual policy performs
Americanization with the help of "hard and
soft power". Its goal is not only economic
or cultural, but is primarily a political as
"Americanization affects the way people think
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,y CBUM cpelHaMa Koje ce ocehajy yrpokeHnM
HMIIEpHUjATU3MOM aMepHUKe KYJIType U BPEJHOCTH
OJIMYEHUM Y IIUPOKOM CIEKTPY MpPOMEHa MOJ
3ajeAHMYKUM Ha3uBoM mobanmzanuje’” (Pordevic,
2009). XunepnpoayKIiyja 3anaHuX 1 aMepUIKUX
BPEIAHOCTH Y KYJITYpPH TEXHU NOpehuBamy ocTainx
KyJITypa aMepHUYKUM KYJITYPOJIOIIKOM Koiy. TakBa
ro0anu3ainja ce OCTBapyje moMohy MOHOIIONA
3aMaJIHIX MYJITUHAIIMOHATHUX KOMITaHH]a, KOje
JIOMUHUPA]Y Yy chepu KynTypHE 1 HHPOpMaInoHe
TUCTpUOYIIH]E.

3HauajHy yJa0Ty y OOJUKOBamY KYJATYPHOT
MPOCTOpa UMajy POU3BOIM MAaCOBHUX MEIHja U
MpOIyKIMjcKuX Kyha. Memuju ToBozie 10 cTBaparmba
CIIMYHUX KYITYpHHMX 0Opasaiia, 3aCHOBAaHHUX Ha
JOMUHAHTHUM BPEIHOCTHMA KalUTaJTUCTHUUKOT
CHUCTEeMa KOJH j€ M €KOHOMCKH U KYITYpPHU: U
YT pa3Boja” u ,,HaumH xkuBota” (Aracki, 2011;
Relji¢, 2003). ¥V TakBuM ycioBUMa TJIaBHU
MIPOU3BOJ] TNI0OAIHE KYAType MpeAcTaB/ba T3B.
r1o0amHu u3oMopdu3aM, KOju Mopa3yMeBa CBe
Bely MHCTUTYLMOHAIHY CIIMYHOCT Y JPYIITBUMA
y KOjUMa BIIaJIajy pa3inuuTe APYIITBEHE PUITHKE
(Padezanin, 2011). Cnuke koje HerpecTaHO JOHOCE
TEJIeBU3Hja W HMHTEPHET JAETEPUTOPHU]jATU3Y]Y
JyXOBHHU JKUBOT, (OpMHUpPaJy KyITypy Oorary
robanauMm uHpopMmanujama (Kaluderovic,
2009). V takBOoM HWH()OPMATHIKOM OKPYKEHY,
MIPUTHUCAK Ha 3eMJbE€ y Pa3BOjy U TPAAULIMOHATHE
KyJIType Ja NpUXBaTe €JeMEHTE JOMUHAHTHE
3amagHe Kyiatype je Benuku (Featherstone,
1995). 360r Tora cy miobanHH MEAUjU MPETHA
KYJATYPHO] Pa3HOBPCHOCTH, jep (haBopu3yjy pa3Boj
XOMOT€HE KYJIType WU ,,MOHOKYJTypajlu3zMa’
(Marsella, 2005). Menuju Beh omaBHO HHUCY
caMo CpEJICTBO KOjUM ce MH(]opMaImje mpeHoce
C Kpaja Ha Kpaj CBeTa, HETO W HMHCTPYMEHT
KOJUM C€ OCTBapyje KyITypHa U WH()OpPMATHBHA
XereMoHuja 3amaaaux kyiarypa (Aracki, 2011).
HeraruBau edextn KyaTypHE Tiobamu3aiuje
HCKa3yjy ce Kpo3 HaMETame MAaCOBHE KYNType U
BPEIHOCTH KOj€ Cy HEHO 00eliex]je, IITO JOBOIU
70 pelyKoBama KyATYpHUX CIEUU(DUYHOCTH U
uneHturera Mmanux Hapona ([1ladbuh u gp., 2011).
[Ipu Tome nonasu 10 ry0sbema JTMHTBUCTUYKOT
WICHTUTETA U MPUXBaTamba MYITUKYATypaIu3Ma
KOJU TIOHUINTABa €JIeMEHTE WHIWBHIYyaIHOCTU

46

about politics". This criticism is very much
alive "in all environments that feel threatened
by imperialism of American culture and values
embodied in a wide variety of changes under
the name of globalization" (Djordjevi¢, 2009).
Overproduction of Western and American
values in the culture tends to subordination
of other cultures to American cultural code.
Such globalization is achieved through the
monopoly of Western multinational companies,
which dominate in the sphere of cultural and
information distribution.

The mass media and production houses
products have a significant role in shaping
the cultural area. The media lead to the
creation of similar cultural patterns, based on
the dominant values of the capitalist system
that is both economic and cultural: the "path
of development" and "way of life" (Aracki,
2011; Relji¢, 2003). In such conditions, the
main product of global culture is the so-
called global isomorphism, which involves
increasing institutional similarity in societies
ruled by different social conditions (Padezanin,
2011). The images constantly brought
by television and internet deterritorialise
spiritual life, form a culture rich in global
information (Kaludjerovi¢, 2009). In such an
IT environment, the pressure on developing
countries and traditional cultures to accept
elements of the dominant western culture is
big (Featherstone, 1995). Therefore, the global
media are a threat to cultural diversity, as they
favour the development of a homogeneous
culture or "monoculturalism" (Marsella, 2005).
The media has long been not just a means by
which information is transmitted from one
end of the world to the other, but also a tool to
exercise cultural and informational hegemony
of Western cultures (Aracki, 2011). The
negative effects of cultural globalization are
carried through the imposition of mass culture
and values that are its hallmark, leading to a
reduction of cultural specificities and identities
of small nations (Illa6uh u np. 2011). Moreover,
it comes to the loss of linguistic identity and
acceptance of multiculturalism, which annuls
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MojenuHuX Hapoja (KyJITypHa acHMMIIAIU]a).
[moGanuu Meauju Cy Tpacupaid MyT IIHPEHY
KOH3yMepu3Ma u OpeHgomanuje. OHH ynaze y
ctepy Jbyacke npuBaTHOCTU. HAMBUAYE YMHE
n300pe cariacHO CBOjHM MOTPOIITAYKHM HaBUKaMa.
Peu je o ,,noBehamy MOTpOIIAYKKUX OYEKHBAHA U
acmMpaliija He3aBUCHO o1 KyrmoBHe mohu™ (Skler,
2003). Kpo3 xoH3ymepu3aM ce orviesia eKOHOMCKa,
KyITypHa M MEIHjCKa CTpaHa rio0aiu3aluje.
Pobne mapke — ,,0peH”’, Wi ,,JI0TO”, TIOCTAH Cy
BaXHUJU M OJI CAMOT' MPOU3BOJA. Y KYJITypHOM
CMHUCITY, TIpofiaje ce >KUBOTHHU cTi1. Konzymepuzam
j€ HWCTOBPEMEHO W Ha4YWH KHUBOTA, 0K j€
OpeHIoMaHH]a eCeHI]a KOH3yMepHU3Ma, OTHOCHO,
MOTPOIIAYKOT JIPYIITBA.

[Tojam MexmoHamaM3anMja, OJHOCHO
MEKJIOHaIAu3alija KyJIType O3HadaBa JacHY
YCMEPEHOCT KYJIATypHE TOJHUTUKE 1a Oyne
JeTepMHUcaHa MPUHIUIIMMA KOMEPIHjaTHOCTH,
epUuKacHOCTHU, TPUITATOABUBOCTH U
npodpurtadbunuaoctu  (Ritzer, 1983).
MexknoHanausanuja HMIUIMIUTHO 3aXxTeBa
npuiarohaBame Hajy3BUIICHU]UX CTBapalauKuX
NpuHIKMNA TpuUHIUNUMa Tpxumrta (Barber,
2008). CHakHa KpUTHKA XOMOTEHHU3AIIMJH YKyca
W CTaHJapIu3alfju U3pakeHa je MUPOM CBETa,
a ¢paHIyCKH KpuTHYapu cy Boaechm y 1\0j. Y
pacraBama U TMoOJeMUKaMma HHUje U30cTalla HU
KpUTHKa MAacOBHE KYIType, Koja MpaTH JOTHKY
npopuTaOMITHOCTH, IUIaCUpa AECTPYKTHUBHE
cajpixaje, MOACTUYE XEJOHU3aM M HacHUJbe
00e3Bpelyjyhu Buime KyaTypHE cCTaHIapje
(Pordevi¢, 2009). MacoBHa KynTypa HUje HOBUTET,
OHa j€ WCTOPUJCKM TMpaTHjall TEXHOJOIIKE
€BOJTYIIMj€ YOBEKA M TMOCIIEeIUIIAa MOICPHH3AITH]E.
[Ipontec ypOanuzamuje je m0Beo 10 OoTyhema,
TJIe je Cycen Cycedy CTpaHall, TJe HE MOCTOjH
3ajeqHUIla Beh Maca, TJe je CTBOpEHa KyJITypa
3a CBe M CBakor. TakBa KynTypa je JloBeia J0
packopemuBama JbyIU U aMOHWjeHTa y KOjeM
MOjJEAUHIIM KAaO0 KOHCTUTYTUBHHU €JIEMEHTHU
MacCOBHOT JIPYIITBA I'y0e KyATYPHH, PEITUTH]CKU U
mopanau uatTerpuret (Miloradovi¢, 1999). Jlanac
j€ MoceOHO aKTyesTHa KPUTHKA KOMEPIIHjaJTi3allije
kyntype. To je moTporradka KyJatypa y Ciryxou
penpoayKIrje CBETCKOI €KOHOMCKOI CHCTeMa
U CTBapama BelITaukux norpebda spyau. To

elements of individuality of certain nations
(cultural assimilation). Global media have
paved the way for the spread of consumerism
and brandomania. They enter the sphere of
human privacy. Individuals make choices
in accordance with their consumer habits. It
is an "increasing consumer expectations and
aspirations about, independently of purchasing
power" (Skler, 2003). Economic, cultural and
media side of globalization is reflected through
consumerism. Brands - "brand" or "logo",
have become more important than the product
itself. In cultural terms, we sell a lifestyle.
Consumerism is also a way of life, while
brandomania is the essence of consumerism,
i.e. the consumer society.

The term McDonaldization, 1i.e.
McDonaldization of culture means a clear
focus of cultural policy to be determined
by principles of commerciality, efficiency,
flexibility and profitability (Ritzer, 1983).
McDonaldization implicitly requires
adjustment of the highest creative principles
to the principles of market (Barber, 2008).
Strong criticism of the homogenization of
taste and standardization is expressed around
the world, and the French critics are leading
it. In the debates and polemics the criticism
of mass culture is not omitted, which follows
the logic of profitability, places destructive
content, encourages hedonism and violence,
diminishing high cultural standards (Djordjevi¢,
2009). Mass culture is not new, it is a historical
companion of technological evolution of man
and the result of modernization. The process
of urbanization has led to alienation, where
the neighbour is a stranger to the neighbour,
where there is no community but the mass,
where culture is created for each and everyone.
Such a culture has led to the uprootedness of
people and environment in which individuals
as the constituent elements of mass society are
losing the cultural, religious and moral integrity
(Miloradovi¢, 1999.). Today especially actual
is the critique of commercialization of culture.
This is a consumer culture in the service of
reproduction of the world economic system
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j€ KyATypa Koja CTBapa 4OBEKa KOJU JKUBH Ja
Ou Tpommo, a He Tpomu na Ou >kuBeo. Poba
Kao KOH3YMEHT TpEACTaBJba FHETOB KYITYPHH
n3pa3. [{usp MacoBHE KynType je na oOe3Bpenu
ayTeHTHYHY CTBapaJiauky WHAWBUIYAITHOCT KOja
HUje Y CKJIaIy ca CTaHAapAuMa MOTPOIIE, MITO
O6u omyhwuJ1o /12 ce MoJI TUIAITOM KYJTYpe Ha31Bajy
caJipKaju KOju Cy J1aJbeKo O] Tora.

I'moGanHa mMoBe3aHOCT W CTaHAapAW3allN]ja
oriena ce y KyaTypHuM gobpuma ox onehe
0 XpaHe, My3uKe, (HUIMa, apUTEKType W
np. Yumenunna je na oapeheHH CTUIOBH H
OpeHJ0BH HMMajy TIO0adHy BPEIHOCT U MOTY
Ce CyCpecTH y CBHM JelloBMMa cBeTa. Ha Taj
HAuMH je KYJITypHa IMpakca mocTajia poda
KOjOM C€ Tpryje, a XOMOTeHH3allija KyJATypHOT
HCKYCTBa TPETHa Pa3HOBPCHOCTH KYJITYPHHUX
MIPaKCH HAPOYUTO Y HEPA3BHjEHUM U JIpKaBama y
pazBojy (Coli¢, 2004). V rno6aHO] eKOHOMH]H,
KyATypa je CKOpO TMOoCTajia ONepaTHBHH HAYMH
MOCJIOBaka CaMoO Y jeTHOM CMepy: KyATypHa
n00pa W yciyre MpOU3BEICHE Y Pa3BUjEHUM
JpXXaBaMa JJOMHUHHPAjy Ha CBETCKOM TPIKHIITY,
JIOK HEpa3BHUjeHE €KOHOMHje MMajy TOTEemKohe
y MpeACTaBjbalkby CBOJUX KYJATYpHHX ao0apa u
yciyTa, 1a CaMUM TUM HUCY Y MOTYhHOCTH J1a ce
CYIPOTCTaBE KOHKYPEHIIU]jH.

CBe mHarjameHuja KpPUTHUKA TI00anHe
XOMOTEHHU3aIlM]j€ U CTaHIapAn3alije JIAKO MOXE
OJIBECTH Y KpajHOCT. [la 11 je yrposkeH KyaTypHH
WJICHTHTET HEKE U30JI0BAHE 3ajeTHHIIC aKO FeHH
NPUMIAAHUAIIA TIOCeNY]y MOOWIHU TenedoH
unu nocere McDonald's pectopan? Jla mu cy
OHH JKPTBE TJIOOATHOT KalWTaju3Ma U Ja JIn
Tpeba J1a ocTaHy IO CBaKy IIEHY CHPOMAIIHH,
HeMH()OPMUCAHU 3apaJT Ay TEHTUIHOCTHU?

KVIITYPHU UAEHTUTET KAO
I[MTPOU3BO/ I'TIOBAJIM3ALIAIE

CBe cy OpojHHjH ayTOpH KOJU KYJITYPHH
UICHTHTET JeQUHUIIY Kao TPOHU3BOJ
mIo0aM3alyje U 1ajy MPeIHOCT Pa3TnIUTOCTHMA
(xereporenusaiyja). lMako He MoXe /1a ce OpeKHe
o4MIeHa MOh T100aIM30BaHOr KallUTalIu3Ma Y
ToTNely TUCTPpUOYIIMje U TPOMOBHCama CBOJUX
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and the creation of artificial needs of people.
It is a culture that creates a man who lives to
consume, but does not consume to live. Goods
as a consumer present cultural expression.
The aim of mass culture is to discredit genuine
creative individuality that is not in accordance
with the standards of consumption, which
would enable the contents that are far than
culture to appear under the guise of culture.

Global alliance and standardization are
reflected in cultural properties from clothing
to food, music, film, architecture and others.
The fact is that certain styles and brands have
global value and can be found in all parts of
the world. In this way, the cultural practice
has become a commodity to be traded, and
the homogenization of cultural experience
a threat to diversity of cultural practice,
especially in underdeveloped and developing
countries (Coli¢, 2004). In a global economy,
culture is almost becoming an operative way of
doing business in only one direction: cultural
goods and services produced in developed
countries dominate the world market, while the
underdeveloped economies have difficulties in
presenting their cultural goods and services, and
therefore are not able to oppose competition.

More and more pronounced critique of
global homogenisation and standardization can
easily be taken to the extreme. Is the cultural
identity of some isolated community threatened
if its members own a mobile phone or visit
McDonald's Restaurant? Are they victims of
global capitalism and whether they should stay
poor, uninformed at all costs in the interest of
authenticity?

CULTURAL IDENTITY AS A
PRODUCT OF GLOBALIZATION

Many authors define cultural identity as a
product of globalization and prefer diversities
(heterogenization). Although one cannot deny
the obvious power of globalized capitalism
in terms of distribution and promotion of
cultural goods and services in every part of the
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KyITypHUX Ao0apa | yciayra y CBakoM Jeiy
CBETa, MPUCYCTBO TaKBUX jgo0apa M yciyra
HE 3HAYu HCTOBPEMEHO M OCTBApeHE IyOJber
kyatypHor ytunaja (Tomlinson, 2003). MckyctBa
yKa3yjy Ha TO Ja KYJTYPHU HJCHTHUTET HU]E
JaK TUIeH mnoOanu3amuje 3aro MTO KyITypa
MpoXUMa cBe 007acTH APYIITBEHOT XUBOTA U
IITO j€ Y BEJIUKO] MEPH MHCTUTYIIMOHAIM30BaHA
(3akoHCKa perysnaTuBa, OOpa3oBHU CHUCTEM H
Meauju). MictoBpeMeHo, MojeTMHITN Kao YIaHOBU
rpyrna HHCY camMo OOjJeKTH KYJITypHHX YTHIIA]ja,
Beh cybjekTn koju MOTy On0alMTH TEKOBUHE
robaHe KylType WIH j€ UHTETPUCATH YHyTap
COTICTBEHE. Y MPUJIOT OBOME W[ MUIJBEHE J1a
caMo 3eMJbE KOj€ MMajy BPETHOCTH CIIMYHE OHUMA
y CAJI cy BuIIIe CKJIOHH J1a YCBO]j€ MPOU3BOJIE KOJU
OJIpaKaBajy TUMTUYHY aMepuiKy KyaTypy (Craig
et al., 2009). Ynpkoc nomyjaapHOM BEpOBawkY Jia
rmobanu3anuja 3axTeBa KyJITYpHY XETeMOHHU]Y,
peaTHOCT ToKa3yje Jia MOCTOJH U jadya KyATYpHH
OTIIOp MaKO €KOHOMCKA Pa3BOj 2)ypa CBE 3€MIbE Y
32j€THUYKOM IPABILY.

Nako menuju 1oBoJE 10 CTBapama CIUYHUX
KyJATYpHUX oOpasama, OHM HE YTIpoXaBajy
HAIMOHAJIHY U KYJITYpPHU WACHTUTET Beh Cy BaKHO
CPEACTBO HeroBe adpumandje Ha TI00ATHOM
HuBoy. C apyre cTpaHe, eJIeKTPOHCKH MEAUjH, a
Tpe CBera TeJIeBU3Mja U MHTEPHET, oMoryhasajy
miename U npaheme norahaja mmpom cBera, u 6ap
MTOCPEIHO, yUECTBOBamke Y lbuMa. [loceban 3Ha4aj
MMajy caTelIMTCKa U KaOJIOBCKa TeJIeBH3H]a KOje
Cy Y4MHHIIEe KOopak Hampen. JpkaBama je Texe
Jla KOHTPOJIUIIY TaKBe KaHaje, a rpaljaHuma je
nakme aa aohy a0 mokeJbHHX WHGOpMaIja.
Gidens (2003) uctrde aa je TeneBu3Mja Kao MeIH]
oJurpaia 3Ha4yajHy yJIOTy y OTBapamy JpkaBa
Hctoune EBpore 1989. ronune. Pa3Boj naTepHera
omoryhuo je kopuiheme online u3nama HOBUHA U
yacomnuca, eJame TelIeBU3Hje, CIyIIakhe Pauo
mporpama M NHpeTpaxKuBambe pa3IuuuTHX 0aza
nofataka. OMoryheHo je 1 OJlaKIIaHO €IeKTPOHCKO
MocJIOBamke, TProBUHa poOoM, yciyrama Hu
nHpopmanmjama, iahame padyHa, pe3eppaimja
Kapara, cjame U NMPUMambe eJIEeKTPOHCKE MOIITe,
o0pa3oBame Ha TaJbUHY.

[Tpucranwiie oBOT MPHUCTYTIA y II00ATHN3aIH] 1
BHJE NO3UTHUBAH IMpOLEC KOjU JONPUHOCHU

world, the presence of such goods and services
does not mean at the same time achieving a
deeper cultural impact (Tomlinson, 2003).
Experiences show that cultural identity is
not an easy prey to globalization because
culture permeates all aspects of social life
and it is largely institutionalized (legislation,
educational system and the media). At the same
time, individuals as members of groups are not
only objects of cultural influences, but subjects
who can dismiss the achievements of global
culture or integrate it within their own. This is
supported by the opinion that only countries
that have values similar to those in the United
States are more inclined to adopt products that
reflect the typical American culture (Craig
et al., 2009). Despite the popular belief that
globalization requires cultural hegemony, the
reality shows that there is a strong cultural
resistance even though economic development
is pushing all countries in a common direction.

Although the media lead to the creation of
similar cultural patterns, they do not endanger
the national and cultural identity but they are
an important means of its affirmation at the
global level. On the other hand, electronic
media, primarily television and the Internet,
enable viewing and monitoring events around
the world, and at least indirectly, participation
in them. Special importance is given to the
satellite and cable television that have made a
step forward. It is more difficult for the states
to control such channels, and it is easier for
the citizens to reach the desirable information.
Gidens (2003) points out that television as a
medium played a significant role in the opening
of the countries of Eastern Europe in 1989. The
development of the Internet made it possible
to use the online editions of newspapers and
magazines, watching TV, listening to radio
programs and searching different databases.
Provision is also made for easier E-business,
trade in goods, services and information, paying
bills, booking tickets, sending and receiving
e-mail, distance education.

Supporters of this approach see
globalization as a positive process that
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oborahuBamy, Mpu YeMy He clIadu ayTeHTHYaH
KYITYpHU HACHTUTET TOjeWHIIa U 3ajeTHUIIC
TUTYypaTH30BakbeM KYJATYPOJIOIIKHX CaapiKaja.
Cwmarpajy na rmobanuzaiyja mnpya MHOTO, jep
OTBapa HOBA, aKTyeJIHA IUTamka y CBETY Y KOME
KUBUMO, y HAlIeM HEMOCPETHOM OKpPYXKEHY,
HAaIlleM CBAaKOIHEBHOM >KMBOTY W HaMa CaMHMa.
[Ipomec mnoGanu3amuje TONMPUHOCH OTBAPABHY
TpaHHIA JIOKAJTHUX KYJITypa M TOJHTHYKUX
3ajeIHuIa, TpeoOpakaBajyhm mojeqnHadyHa
HCKyCTBa y wuH(pOpMaIuje MUPOM CBETa,
JIOTIPUHOCH Pa3B0]jy TIIOOATHE KYIIType, TIOBe3yjyhu
pasnuunTa J0CTUTHYha Koja Cy JOCTYyITHAa CBUMa
(Golubovi¢, 2006).

JlemoTa pa3MTUYHUTOCTH KyITypa Orjena ce
y TOME JIa je CBaKa KyJITypa PH3HHIIA HCKYCTBa,
MYJpPOCTH U TIOHAIIamkha CBUX KOJH jO] TIPUIIAA]y.
Ha Taj HaunH oHa mMa KOpHUCT of mopehema ca
IpyTHUM KyniTypama. [[pyrum pedmma, mopact
KyJITYpHUX JOAHMpa HE BOJU CaMO HECTaHKY
cTapux oOpasaria, Beh ICTOBpEeMEHO 10 yTHIIajeM
MEIIakheM pa3IuuYUTUX TpaJaulldja HAcCTajy
HOBe Qopme. [TomeHyTH Tporec TMO3HAT Kao
KpeoJu3aija OHOCH C€ Ha KYJITypHE H3pase
KOjH HEMajy UCTOPH]jCKE KOpeHe, Beh cy pesynrar
kpearuBHe Mehynosezanoctu (Hannerz, 1992;
Cohen, 2007).

BredSo m Valas (2003) umctuuy ga je
Haju3pasuTHja IpTa TI00aTHOT cejla YIPaBo
Pa3TMYUTOCT U Ja MOJACPHY KYIATYpY OUIUKYje
XeTeporeHu3aimuja, a He XOMOTIeHH3aIluja.
['mobanna TeHIEHIMja HE MOXE CITMMHUHUCATH
PasHOIMKOCT KynType. CBU TH IPOIIECH MeTlIamka,
MpeIUInTama, XuOpuan3aluje, KpeaTuBHOCTH,
HajOMMKU Cy KOHIIETITY TJIOKaJIH3alnje KOjy je
3acTymnao u nomynapucao Robertson (1992; 1995).
['mokanu3anuja moapazymeBa MoauduKaujy
3ama/IHuX KYJITYPHHX BPETHOCTH, Ka0 TIIO0ATHO
HaJYTUIAJHUJUX, Y CKJIaay ca JOKaJHUM
3HAYCHHMa, IITO PE3YJITHpPA CTBAPAHEM HOBE
KyJATypHE cHHTe3e. Teopuja TIOKaau3aluje
je Hajommka peallHuM MpollecuMa KyITypHE
robanu3anuje, momro Mel)ycoOHO mpokuMame
yTHUIaja TI00ATHOT W JIOKAJTHOT BHINE JTOBOJIU
JI0 CBOJEBPCHE KYJITypHE XHOpHIU3aIHje, HETO
MOTIYHE JOMHHAIMjE 3alafHIX BPEIHOCTH. To
3HAYH J1a JIOKAJTHO He TYOH CBOj MACHTHUTET, Beh ce
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contributes to the enrichment, while not
weakening the authentic cultural identity of the
individual and the community by pluralising
cultural contents. They find that globalization
provides much as it opens new, current issues
in the world in which we live, in our immediate
environment, our daily lives and ourselves.
The process of globalization contributes to the
opening of the borders of local cultures and
political communities, transforming individual
experiences in information around the world,
contributing to the development of global
culture, linking different achievements that are
accessible to all (Golubovi¢, 2006).

The beauty of the diversity of cultures
is reflected in the fact that every culture is a
treasury of experience, wisdom and behaviour
of all those who belong to it. In this way, it has
benefited from comparisons with other cultures.
In other words, the rise of cultural contacts is
not just the disappearance of old forms, but at
the same time under the influence of mixing
different traditions new forms are created. This
process known as creolization refers to cultural
expressions that have no historical roots, but
are the result of creative interconnections
(Hannerz, 1992; Cohen, 2007).

BredSo and Valas (2003) point out that
the most distinctive feature of the global
village is the variety and that the modern
culture is characterized by heterogenization,
not homogenisation. Global tendency
cannot eliminate the diversity of culture.
All these processes of mixing, interweaving,
hybridization, creativity are the closest to
the concept of glocalization represented and
popularized by Robertson (1992; 1995).
Glocalization involves modification of Western
cultural values as a globally influential, in
accordance with local meanings, which results
in the creation of new cultural synthesis. The
theory of glocalization is the closest to the real
processes of cultural globalization, since the
interweaving of global and local impacts more
leads to a kind of cultural hybridization than
complete domination of Western values. This
means that local does not lose its identity, but is
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crnaja ca mo0aTHuM 100Hujajyhu HOBY, TO3UTHBHY
numen3njy. bynyhu na 3a mojenune Ta cumOmo3a
HH]J€ aJIeKBaTHa, OJITOBOP Ha TIOKAJIN3aIH]y MOXKE
OWTH BHIIIE JIOKAJM3AIIH]je, & Mambe II00aT3aIlHje.
Tama ce MOXe jaBUTH CynpOTaH TPEHI OJ
OYEKHBAHOT, a TO j€ UCTHIAke M HHCUCTHPAHEC
Ha pazauuutocTuMa. HajpagukamHuju oOIMK
OBOT TPEHJa KOJU BOAM Yy KPajHOCT j€ TojaBa
,»€KCTPEMHE CTpYyje peTpPOrpaaHOT HCIAMCKOT
dbynmamentanuzma“ (Pecujli¢, 2003). I[Tocedbno
ayTopUTapHa TIo0ann3alyja cTBapa MoroHo Tie
3a €KCIaH3M]y KYITYPHHX KOH(MIMKTa (€THUYKH,
HanoHaiHu, Bepckn). Ljosa (2003) cmarpa na
mio0anu3anuja He TYIIU JIOKaJHe KyaType Beh ux
ociobaha o UACONOMIKMX CTeTa HAIMOHAIN3Ma
1 J1a j€ CTpax oJl TyOuTKa UJCHTUTETA, TPAIUIIH]E,
obn4aja ¥ MHUTOBA ,,KOIIMAp WM HETaTHUBHA
yronuja”. MonepHu3aIyja je Heu30ekaH MmpoIiec
KOjU OTBapa HOBE MOTYhHOCTH W TpeICTaBIba
Ba)KaH KOpaK Hampel 3a IEJIOKYITHO JbYICKO
npymTBo. [To meMy, HecTajambe rpaHUIa U CBE
Beha Mel)y3aBHCHOCT MO/ICTHYE HOBE TEHEpAIHje
Jla y4e o IPYyTUM KyJITypama He U3 X00Hja Hero u3
norpeoe.

3AKJbYHAK

WNuTepakmnuja usmely rmobanuzamuje u
KYJIType j€ jOIll YBEK HEIOBOJbHO HCTpPa’KeHa.
[pucyTHa je nernes3a CynpoTCTaB/bEHUX MUIILJBCHA
— OJ OHHX JIa HAITMOHAITHE KYIITypE HHCY YTPOXKEHE,
JI0 OHHUX J1a UM TIPETH HecTajambe. 3arOBOPHUIIH
TEeOpHje KOHBEPTEHIIN]€ UCTUYY CTaB Jia JOJa3H
JI0 HACTaHKa CIMYHHUX JPYIITBEHUX H KyJITYPHUX
CTPYKTYpa M FHbHXOBOT TPHOIIMKABakha Y MPABILY
JOMHUHAHTHHUX 3alaIHUX BPEIHOCTH Tj. TIIOOATHOT
KaruTaiau3ma. 300T Tora je OUeKMBaHO Jia 3eMJbE
y pa3Bojy, YKJby4dyjyhu 1 OUBITIE COIIH]aTUCTHYKE
3eMJbE, BPEMEHOM CBE BHUIIIEC IPUXBATE TIOMEHYTE
BpenHOCTH. Teopuja AuUBEpreHIHje, ca JIpyre
CTpaHe, 3aroBapa CXBaTame JIa je CHara KyJaTypHUX
YUHUJIAIA M3PAXECHHja Ol TEXHOJOMIKUX W Ja
he ce pasnuke u3Mehy HalMOHATHUX KyJATypa
K noBehaBaTy WM OCTaTH MPUOIUKHO UCTE.
Teopuja KpocBepreHiyje, Kao KOMIpoOMHUC u3mely

connected with a global, getting a new, positive
dimension. Since for some the symbiosis is not
adequate, the answer to glocalization can be
more localization, and less globalization. Then
an opposite trend can appear than expected,
and it is the highlighting and insisting on
diversities. The most radical form of this trend
that leads to the extreme is the phenomenon
of "extreme current of retrograde Islamic
fundamentalism" (Pecujli¢, 2003). Especially
authoritarian globalization creates a fertile
ground for the expansion of cultural conflicts
(ethnic, national, religious). Ljosa (2003)
argues that globalization is not suppressing
local cultures, but it frees them from the
ideological constraints of nationalism and that
the fear of loss of identity, tradition, customs
and myths is "nightmare or negative utopia".
Modernization is an inevitable process which
opens up new opportunities and represents an
important step forward for the entire human
society. According to him, the disappearance
of borders and an increasing interdependence
encourage new generations to learn about other
cultures not as a hobby, rather out of necessity.

CONCLUSION

The interaction between globalization and
culture is still unexplored. There is a range of
conflicting opinions - from those that national
cultures are not endangered to those that
disappearance is threatening them. Proponents
of the theory of the convergence point to the
attitude that it comes to the formation of similar
social and cultural structures and their bringing
closer in the direction of the dominant Western
values i.e. the global capitalism. Therefore, it is
expected that developing countries, including
the former socialist countries, have increasingly
accepted the mentioned values. The theory of
divergence, on the other hand, advocates the
notion that the power of cultural factors is
more pronounced than technological and that
differences between national cultures will either
increase or stay about the same. The theory of
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HaBEJCHUX KPajHOCTU, U3HOCH MPETIOCTABKE O
TTO/Tj€/THAKOM 3HA4Yajy TEXHOJIOMIKUX U KYJITyPHUX
JEeTePMUHAHTU. YCIIel TOra, MOXKE C€ OYEeKHUBaTH
KOHBEPTEHIMja jeTHUX, Al U JIUBEPTCHIH]ja
npyrux KyatypHux BpeaHoctu (Ralston et al.,
1997). Behuna aytopa koju cy ce 6aBiwId OBUM
NMUTalkUMa cMarpa jAa je Tpehe CTaHOBHUIITE
HajpealiHuje, jep M y YCIOBUMa TIIOOaIM3aInje
HallMOHAJIHE KYNType unak onctajy. [lomenyra
pa3IuuMTa CTAaHOBUIITA HE J1a]y Y MOTIYHOCTH
OJITOBOP Ha CYNITHMHCKA MHUTama: Ja Ju je
mio0anu3anyja MoTYnmhaBamke Wiy manca? Jla mm
ro0anu3alyja BOIY MOHUIITEHY HAIIMOHATHUX
KyJITypa, acHMIJIAINjH, CyKoOy ITMBHIIMA3AIM]ja
Wi BUXOBOM MelycoOHOM oOorahuBamy u
MYJITUKYATypaiu3My? Jla v u3onammoHu3am
WIM paJuKain3aM MOTY OYyBaTH HAallMOHAIHY U
JIOKaJIHY KyITypy?

UnmkbeHNYHO CTame je Ja y MOJAEpPHUM
JpyIITBUMA Biajia KyATYpHH IUTypanus3am, a aa
CY KOJIEKTUBHU M JIMYHU UIEHTUTETH XUOPUIHH.
3aTBOpeHa JPYLITBA Cy CBOJUM OTBapameM
ocioboausia TMOTUCHYTY KpPEaTUBHOCT U
crapanamrTBo. MehyTuMm, y yciaoBuMa mocTojama
MHOIITBA KYJITypa, HUXOBE Pa3IUYUTOCTU U
JIETUTUMHOCTH Pa3IMYUTHX U3pa3a JbYACKOT ayXa,
MOCTaBJba CE MUTAKE HUXOBUX JOANPA, CYCpeTa,
Cyko0a, ykpimTama, MmelyyyTuiiaja, moTUCKUBamba
U yjeIHavyaBama. ¥ TOM IOIJieAy o0OCTapaHu
cy MehyyTuniaju u pa3meHa Ha CKajH JIOKaJTHOT
1 T106amHoOr. AKO KyITypHA MOJUTUKA TEXKU Aa
MPOLIMPU BPEIHOCTH 3amajHe LHUBUIH3ALIN]e,
y KYATYPHOM CMHUCITY, TO JIOHEKJIE MOXKe OUTH U
OTIpaBJaHo, aJId aKO JOBOH Y MUTAHE MTOCTOjarbe
Pa3IMUUTUX KYITYPHUX HUJICHTUTETA U Cy30Wja
MoryhHOCT U300pa, OH/Ia Ty HEMa OIpaB/Iamka.

be3 o63upa mro mo mumnbeny Gidensa
(2003), ,,KMBUMO y CBETY y KOME CMO W3TyOMIH
Hajy 1a heMo ra apkaTu ojl KOHTPOJIOM, Y CBETY
KOJU j€ YBEO HOBE BPCTE HENPEIBUIBUBOCTH,
pU3UKa M HECUTYPHOCTH , KYIType MOpajy
KUBETU CI000JHO. Y KOHTAKTy U MPOKUMAHY
KyJIType ce npuiarohaBajy HEIPECTAaHOM TOKY
YKUBOTA. YHHU(PHUIIMPAHOCT U YjeAHAYABAKE ITPETH
YHUIITEHY pasinka koje oborahyjy. Hajoospa
onOpaHa KyJATYpHOT HJCHTHUTETA j€ HErona
MpoMOIlMja W TMpe3eHTallhja IITUPOM CBETaA.
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crossvergence, as a compromise between the
mentioned extremes, is the presumption of
equal importance of technological and cultural
determinants. As a result, we can expect a
convergence of some, but also divergences
of other cultural values (Ralston et al., 1997).
Most authors who have dealt with these issues
consider the third point of view to be the
most realistic, because in the conditions of
globalization, national cultures still survive.
The aforementioned different perspectives
do not give a response to the fundamental
questions: Is globalization servitude or chance?
Does globalization lead to annulment of the
national cultures, assimilation, the clash of
civilizations or their mutual enrichment and
multiculturalism? Whether isolationism or
radicalism can preserve national and local
culture?

The factual situation is that cultural
pluralism rules in modern societies, and
collective and personal identities are hybrid.
Closed societies liberated repressed creativity
by their opening. However, in terms of the
existence of a multitude of cultures, their
diversity and legitimacy of different expressions
of the human spirit, the question arises of
their contacts, meetings, conflicts, crossings,
interactions, suppressions and equalizations. In
this regard, the interactions and exchange on
local and global scale are mutual. If cultural
policy tends to spread the values of Western
civilization, it can be justified to a certain
extent in cultural terms, but if it endangers the
existence of different cultural identities and
suppresses choice, then there is no justification.

Disregarding the opinion of Gidens (2003)
that "we live in a world where we have lost
hope that we will keep it under control, in
a world that has introduced new kinds of
unpredictability, risk and uncertainty", cultures
must live freely. In contact and permeation,
the cultures adapt to the constant flow of
life. Unification and standardization threaten
the destruction of the differences that enrich.
The best defence of the cultural identity is its
promotion and presentation around the world.
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EKXCTpEeMHO JIOKQJIMCTHYKE ¥ HAIIMOHAJIHCTUYKE
BH3HUje Cy y pPacKoOpaky ca yHHBEP3aJIU3MOM
KyJIType.

I'mobGanu3anyja y KyaTypu Moriia Ou BOTUTH
CTBapamy HCTHHCKE TJ00ajHE KyJIType Koja
He Om Owmsla MOHUCTHYKA, Beh Ou Owmima Kynrypa
[I00ATHOT JIPYIITBA — KOCMOIIOIHUTCKA KYJITypa.
Ona Om mocTojaja ymopeao ca JIOKAJIHUM
Kynrtypama. JlokamHe KynTtype O Tpykaie
ocehaj CUTYPHOCTH M YKOPEHCHOCTH, a TII00aIHa
KyJITypa MOXe IojicTahn 1a )KHBUMO W MUCIIFIMO
orBopeHuje. To 3HaUM 1a, Kao IITO j€ JIOKaJHa
KyJITypa jemad oa u30opa HACHTUTETA, TaKO W
r1o0alHa KOCMOTIONUTCKA KYJITypa MOXKe OUTH
n3BOp uctor. [mobamHa KynTypa HaM HYIU CBOje€
MHOTOOpOjHE YHUBEP3UIUCTUYKE CAApPIKaje KOJU
MOTY YHOTITYHUTH HAIITy JIOKAJTHY ITPH3MY.

be3 o03upa Ha CBOjy HETraTHBHY CTpaHY,
rio0anu3alja cTBapa MOTYNHOCT J1a YOBEK caM
OWpa ¥ KOHCTHTYHIIE COIICTBEHH HWICHTHTET,
Oupa My3uKy Kojy he ciymarv, HauuH Ha KOJH
he pasmumbatu, CTUI oONlauewma W JIPYTO.
Cgaka oco0a, 1a u Tpymna Jbyau, Tpeda Ja TexKH
O4YyBamy OHOTa MITO YHHH HETOB KYJITYPHH
KOHTUHYUTET, HKETOBO j€ MPaBO Jla 4yBa CBOj
WJICHTHUTET U MIPUXBATH OHO IIITO JKEITU U3 APYTUX
KyJITypa, ajid Mopa Ja TOIITyje M TOJEepHIIe
Pa3IUIUTOCT. XOMOTEHOCT M XETEProreHOCT
Cy IlIBa KOMIUIEMEHTapHa IpoIleca, Mpu 4emMy
rmo0anu3anmja cTBapa KpEaTUBHH amajram
I00ATHUX | JIOKAJTHUX KYJITYPHUX OCOOMHA
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