Univerzitet u Isto¢nom Sarajevu, Ekonomski fakultet Bréko
University of East Sarajevo, Faculty of Economics Brcko

Zbornik radova Ekonomskog fakulteta Brcko
Proceedings of Faculty of Economics Brcko —

kot
Elomomshog fakulteta Srfko

http://zbornik.efb.ues.rs.ba

Casopis Ekonomskog fakulteta Bréko Klasifikacija UDK: 005.914.3:376.54
Volumen 13, Sveska 1, 2019, str. 79-84 Prethodno saopstenje DOI: 10.7251/ZREFB1913079)
Journal of Faculty of Economics Brcko Classification

Volume 13, Issue 1, 2019, pp. 79-84 Preliminary communication

CHALLENGING EDUCATIONAL PROCESS IN MODERN ENVIRONMENT

Radmila Janigi¢®!

2Fakultet organizacionih nauka, Univerzitet u Beogradu, Srbija/ Faculty of Organizational Sciences, University of Belgrade, Serbia

ARTICLE INFO APSTRAKT

Received 05/15/2019 U radu je predstavljen teorijski i prakti¢ni okvir izazova edukativnog procesa u modernom poslovnom
Sent to revision 05/16/2019 okruzenju. U prvom delu rada, predstavljen je teorijski aspekt edukacije i edukacionog procesa, kroz
Accepted 06/24/2019 istoriju, uz kori$¢enje bogate literature iz oblasti edukacije. Rad prikazuje put edukacije od

Availabl line 07/05/2019 tradicionalne forme do integrisanog edukacionog procesa, koji se zasniva na integrisanom pristupu
vailable online ucenju, na informaciono tehnoloskim platformama, modernom holistickom marketing pristupu,

Keywords: modernoj prezentacionoj vestini u ucionici, interaktivnoj diskusiji sa studentima, uz koris¢enje
student’s behavior mobilnih platformi i novog koncepta relacionog marketinga, zasnovanog na dijalogu. Takode, poslovno
educational process okruzenje je promenljivo i ima uticaj na edukacioni proces. U drugom delu rada, predstavljen je
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istovremeno na tradicionalnim tehnikama ucenja i modernom pristupa, koji je zasnovan na
informaciono tehnoloskim paltformama. Nove generacije vole da dele znanja, edukaciona iskustva i
imaju jaku medusobnu konekciju, Zele da uce vise, da putuju, stiu iskustva. Mlade generacije koriste
mobilne telefone i u potrazi su za netradicionalnim profesijama. Profesori bi trebalo da prate promene
u edukacionom procesu, kao i promene u poslovnom okruZenju. U tre¢em delu rada, predstavljeno je
empirijsko istraZivanje ponasanja studenata u edukacionom procesu, pri novim uslovima u poslovhom
okruzenju. Uradena je i fokus grupa o misljenju profesora o ponasanju studenata, kao i o stavovima
profesora o novim vidovima edukacionog procesa. U zaklju¢ku su predstavljene Zelje i potrebe
studenata, kao i novi pravci razvoja pedagogije u uslovima promene edukacionog procesa i poslovnog
okruZenja.

ABSTRACT

The paper gives theoretical and practical approach to challenging educational process in modern environment.
In first part of paper, present theoretical aspects of educational process through history and time, by leading
authors in the field of education. Educational process comes from traditional form of teaching to integrated
learning process, which includes information technology platforms, modern holistic marketing approach,
modern approach to presentation in class room, interactive discussion with students, and use of mobile
platforms and new concept of relationship with students, based on dialogue. Also, business environment has
changed and has impacted educational process. In second part of paper, is presented theoretical aspects of
student’s behavior through time, from traditional concept of listening lectures, to the interactive learning
process and dialogue with colleagues and professors. Also, changing business environment bring to educational
process new topics, new professions. There is emphasizing that new generation need integrated approach,
based on both traditional knowledge methodologies and information technologies platforms. Young
generations love to share knowledge, educational experiences and have strong feeling for connection with
others, to learn more, to travel, to get experiences. Young generations are mobileand in looking for knowledge
and nontraditional professions. Professors have to follow these educational and business changes. In third part
of paper, is presented empirical research about student’s behavior in modern educational process and new
business environment. Empirical research includes questionnaire and focus group by students about their new
needs, wishes and feelings in modern educational process in modern environment. Empirical research presents
what drives students in education, in getting knowledge..

Introduction

The paper will give theoretical and practical approach to challenging educational process in modern
environment. Educational process comes from traditional form of teaching to integrated learning process,
which includes information technology platforms, modern approach to presentation in class room,
interactive discussion with students, use of mobile platforms and new concept of relationship with
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students, based on dialogue. Also, business environment has changed and has impacted educational
process. Changing business environment bring to educational process new topics, new professions. There
is emphasizing that new generation need integrated, modern approach, based on both traditional
knowledge methodologies and information technologies platforms. New student’s generations need
traditional lectures, dialogue with professor, but also, wide range of information technologies platforms
where they can find presentations, forums, all information’s. New student’s generations look for education
in alternative forms on Internet, like YouTube educational channels, TED, Universities channels, young
conferences. Young generations love to share knowledge, educational experiences and have strong feeling
for connection with others, to learn more, to travel, to get experiences. Young generations are mobile, fast
and in looking for knowledge and nontraditional professions. They use social media for education. They
love to share knowledge and experiences. Professors have to follow these educational and business
changes. Student’s behavior changed in modern educational process and new business environment.
Today, students need information technology platforms for education. Students are inspire to learn, they
are looking for new knowledge, either in traditional and modern ways.

Aristotle said, “Educating the mind without educating the heart is no education at all”, what give us
point that as professors we have to follow our students in their needs, wishes and new approach to
education. Education is way for the future, so with learning young generations we create future world.
Professors have responsibility to realize student’s behavior, to help them to learn in their own ways.

1. Challenge in Educational Process in Modern Environment

Challenge in education process in modern environment has to be innovative and creative. Holistic
marketing approach is one of the ways for modernization of educational process.

Holistic marketing approach has challenge in improving planning process of education in modern
environment. All parts of holistic marketing approaches are important, internal marketing, integrated
marketing, relationship marketing and social responsible marketing. Internal marketing strategies improve
organizational structures of educational process and communications with students and professors.
Strategies of integrated marketing improve consistent of educational process in modern environment.
Social responsible approach is base of every education. The key message of education is learning, sharing,
succeed and social changes. Strategies of relationship marketing make platforms for clear and direct
communications with target audiences of educational process. In all these ways holistic marketing approach
is base platform for realization of educational process. The elements of holistic marketing approach are
present on Figure 1. (Kotler, 2016)

Implementation of holistic marketing approach in educational process is challenging, because target
audiences are sophisticated, process of planning and organizing of education is requesting, as well as, social
responsibility is strong.

Strategies of relationship marketing and modern media give opportunities for direct communication
with target audiences. It is important to make good connections with audiences of educational process, as
well as, trust, based on truth and openness of professor's stuff. The key strategies in educational process
are strategies of innovations, strategies of adaptation, strategies of relationship marketing, social
responsible strategies and strategies of communications with target audiences.

Many educational process include students, using volunteer work, focus group discussion, and social
media discussion and in the way of interactive communications with students and professors. Educational
process has social responsible impact on better business development, on raising awareness about social
problems, through history. Education has impact on social movements, as well as, improves social
awareness about social problems. History facts prove that education develop awareness about future
movements. Educations are the base for development of modern society.

Modern society needs interactive communications through modern media about educational process.
Educational institutions send messages to audiences and, also, listen needs and wants of target audiences.
Specific opportunities of social media are that educational institutions can impact on awareness and
attitude of public audiences.



CHALLENGING EDUCATIONAL PROCESS IN MODERN ENVIRONMENT, ZRFEB, Vol. 13, Issue 1, 2019 | 81

Figure 1. Elements of holistic marketing approach
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Holistic marketing approach has integrated marketing communication with target audiences, which
present opportunities for research needs and wants of students, as well as, social movements. It is very
important that integrated marketing communications of educational institutions have consistent
storytelling with target audiences. Education send social impulses to public and call people to think about
social problems, ways, social attitude, young people, future, modern civilizations, life, life stories, history,
sociology. In that way education drive people to react, to have atittude, to communicate with other people
and to create better world. Educational projects are creative and drive public to think and feel. (Pelsmacker,
2007)

The creative educational idea motivate public, as well as, creative idea is original approach, base on
imagination. Creative idea has to be clear, simple and inspire. (Reid, 2008)

Strategies of public relations are very important in educational process. These strategies improve
communications and connections between educational institutions and target audiences. (Pelsmacker,
2007)

Strategies of public relations develop and improve communications between educational institutions
and their target audiences. Social responsible approach gives platform for educational projects, as well as,
purpose and message to target audiences. Strategies of relationship marketing have specific impact in
leading of educational projects. They give opportunities of interactive communications with students,
public, through traditional ways of communication and modern, social media. Two way communications
give opportunities for listening of wants and needs of students, public, that shows ways for furture
development. (Kotler, 2008)

Media communications are part of educational projects. Media culture is also culture of high
technology. This need technology gives opportunities for better communications and gives to educational
projects global dimension. (Kelner, 2004)

"Education all of our children must be one of our most urgent priorities. We all know that education,
more than anything else, improves our chances of building better lives." Nelson Mandela.

2. Social Media and Education

Social media gives great opportunities in educational process in modern environment. Students can be
informed and inspired to learn about history, sociology, archeology, arts, to follow their interests, through
many social media channels. Students can follow travel's vlogs on Instagram and be inspired to learn more
about geography. They can follow TEDex YouTube channel and learn about every their interesting topics,
or they can share their experiences, by YouTube, about learning, educational process and future desires for
education. Young generations today want to share stories, experiences. Their philosophy is that it is
important to share education, experiences, life stories, in order to inspire each others. Student's
conferences always have share word in the name of conference. Education today is base on innovation,
motivation, digital media, communications and share of learning process.



82 | Radmila Janicic¢

In this new digital environment, it is important that professors accept technology, as modern approach
to education. Also, it is important that professors improve their pedagogical skills, in the way to open mind
and heart, and understand young generations. There are so many ways to teach students, to inspire them
and to motivate them. Modern environment requires modern pedagogic and professors. Many schools and
faculties have information platform for educational process. In that way, students can read materials after
school, but also can ask professors about educational topics. Experience of professors in focus group tell us
that students want to have materials online, but also, want communications with professors. The landscape
of social media is present in Figure 1.

Figure 1. Landscape of social media
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From history it is known that education solving problems. Professors have to follow new technological
trends, but also professors have to be with objective attitude with students in new environment. Professor
have to implement responsible education in new business and social environment.

Socrates said that secret of change is to focus all your energy not on fighting the old but on building the
new.

Nelson Mandela said that education is the most powerful weapon which you can use to change the
world.

Focus groups have organized by six professors from Faculty of Organizational Sciences. The conclusions
of focus group are that students need all information's online, that students can equal learn online and in
traditional ways in classroom, that students want communications with professors in classroom and at
consultations, that students need inspirations, motivations, that students have new inspiring person, like
managers in public and private corporations, travelers, bloggers, vlioggers, writers, that young generations
are prepare for responsible work and that they are brave to start new business, that they are brave to
organize start-up and to improve business. The conclusion of focus group, from the professor’s aspect is
that professors have to be more flexible in educational process that professors have to accept information
technologies in educational process that professors have to follow student's behavior, new learning habits,
as well as, to follow new information technologies platform for education. The professors emphasize that
education has to be modern, innovative and inspirational. Professors, also, emphasize that they need to
raise objective attitude with young generations, students, but, also, to follow new approaches of education.
Professors have to be creator, innovator and artists in pedagogy.

3. Good Examples of Educational Process in British Council

Good example of holistic marketing implementation on educational projects is British Council, which
has great impact on education all over the world. British Council care about education, learning English, but
also, about improving arts, literature, culture and social movements. British Council work on classroom
educational process, develop of skills and on inspiration of students for further learning and development
of knowledge. Elements of educational process are present in Figure 2.
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Figure2. British Council learning process
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British Council cares about arts, education and society. British Council creates friendly knowledge and
understanding between the people of the UK and other countries. Through their arts, education and society
programs, they give opportunities to hundreds of millions of people worldwide each year.

Arts are a cornerstone of the British Council’s mission to create a friendly knowledge and understanding
between the people of the UK and the wider world. They find new ways of connecting with and
understanding each other through the arts, to develop stronger creative sectors around the world that are
better connected with the UK. The mission of British Council is to bringing people together to share
expertise and innovation, enrich and improve teaching and learning and open up new opportunities across
the world. British Council base their work on learn, share and succeed. They organize every year
conferences all over the world about all aspects of education. In that way they improve education in the
world and building bridges with people, in order to be together in better education, in raising awareness
about arts projects and raise awareness about social movements. British Council build platform for
improving and development of education, arts and social movement worldwide. Logo of British Council is
present in Figure 3.

Figure 3: British Council learn, share, suceed
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British Council works for society and helps people and institutions to contribute in more inclusive, open
and prosperous world to bring about positive change in their society. Their work helps people to have their
voice heard and access opportunities to shape their own futures.

Conclusion

Theoretical analysis, comparative analysis, examples from practice and focus group with professors
about challenges of holistic marketing implementation in educational process, give conclusion that it is
necessary to innovated marketing strategies in the field of leading of education. Conclusion is that it is
necessary to improve support of society about education. Conclusion is that holistic marketing approach



84 | Radmila Janici¢

has impact on social movements. Through strategies of internal marketing, integrated marketing, social
responsible marketing, social marketing and relationship marketing improve educational process in world.

Professors, as member of focus group, emphasize that it is important to improve knowledge in fields of
history, sociology, culture and arts, through modern media, multimedia and digital, interactive movies. In
that way young people can get more knowledge. Professors emphasize that it is necessary to make
connection between professors all over the world in order to improve education.

Modern educational institutions accept multimedia, digital approach, as well as, holistic marketing
approach. Conclusion is that good traditional ways of marketing planning of educational process have to
stay, but it should be improve with modern, multimedia, digital approach.

The conclusion of focus group, from the professor’s aspect is that professors have to be more flexible
in educational process that professors have to accept information technologies in educational process that
professors have to follow student's behavior, new learning habits, as well as, to follow new information
technologies platform for education. The professors emphasize that education has to be modern,
innovative and inspirational. Professors, also, emphasize that they need to raise objective attitude with
young generations, students, but, also, to follow new approaches of education.

Professors have to be kind and honest with their students. Professors have to give to student’s
knowledge, innovation approach in science, inspiration and motivation. Professors have work with love and
passion, to make good educational atmosphere for learning. Professors have to improve holistic responsibly
approach.

The future of education will be truth. (Janici¢, 2017).
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