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LJEPOTA JE U OK(OV)U INSTAGRAMA 
 

 
                                                      
                                                            
                                                   Zlatarska 10, 75 000 Tuzla 

 
 

izgled ih udaljava od stvarnosti i pretara u avatare. 
djevojkama ko

popularnosti na Instagramu, zapala u depresivnu fazu sa suicidalnim idejama. U skladu sa 

pristupom mladim djevojkama. 
 

  
 
 
 
UVOD 
 

Ideal ljepote zavisi od kulturnog 
tokom  vremena. 
 

Grana filozofije koja se bvi ljepotom kao svojim predmetom zove se estetika. Emanuel Kant pojam 

kojoj postoji svijet nezavisno 

na uz 
45  

 

ljepote kao un
45 

                                                           
45 (https://vdocuments.mx/uvod-u-filozofiju-56c73093b4427.html 04.07.2022.) 
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46 

 
 

 

fokus cijeloga projekta staviti fotografije. 
 

poznatih grafija od  korisnika prema tematici koja ih 
zanima. 
 

poznanicima i pratiteljima. 
 

 
(Presky 2001; Han, 2007; Montana i 

o novoj generaciji koja je nastala ulaskom u novi vijek i koju autori nazivaju Generacijom Z. 

2010).  
 
Karakteristike Generacije Z 
 

ao i 
stvarni.  

roditeljem. Odrastanje u takvim porodicama  zna
jer su po cijele dane bez prisutnosti roditelja koji svoj nedostatak vremena, provedenog s djecom, 

No
 

 
Osim toga, Generacija Z pokazuje manju socijalnu osjetljivost u odnosu na 

kao i manjak empatije.  
 
Cilj rada 
identiteta mladih. 

Instagramu zapala u depresivnu fazu sa suicidalnim idejama. 
 
 

                                                           
46 Pearce, http://www.skepticink.com/tippling/2013/04/19/philosophy-101-philpapers-induced-3-aesthetic-value-objective-
or-subjective/ 
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e primijetila da se Alisa u posljednje 
 

glo mi opada popularnost na Instagramu, a 

lfie, jer ni jedan nije bio 

 
 

nje.  adi se od 
djetinjstva i uveliko zavisi od toga kako nas drugi vide. Kada neko od nas izgradi pozitivnu sliku o 

 
 

 zanemaruju druge. Fokusirane su samo na sebe. Njihovi postupci se stalno vrte oko njihove 

 
 

lijepa sam, divna sam, 
  stvarnim relacijama i sa 

  
 

 
vojke moraju 

kao balon koji se puni helijem. U je
kontrolisati njima.  
Insta djevojke su toliko okupirane svojim izgledom, da su postale ovisne o sebi. Ta slika im daje 

nici o samima sebi i 
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slobo

 svoje emocije koje su bile sakrivene iza te sa

doba interneta i I

odatno obrazovanje 
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BEAUTY THROUGH THE LENS OF INSTAGRAM 
(Harmful effects of photoshop on teenagers) 

 
                                                  
                                                      

Abstract: The magic of photoshop is much better than plastic surgery, because it brings the face to 
perfection without making or leaving visible scars. However, its excessive use is not entirely without 
concequences, as Instagram standards promote altered and photoshopped images, thereby imposing 

though these girls are beautiful in their own right, this trend takes them away from reality and turns 
-esteem and 

self-confidence, as well as empathy. Althought empathy is one of the key factors for happiness, insta 
girls find happiness in their personal appearance and they care a lot about the opinion of others, i.e. 
they care  about the number of likes and followers on social media. The aim of this work is to show 
how imposed beauty standards have a negative effect on growing up and the formation of identity 
among young people.The paper presents the case of a fifteen year old girl who, due to a sudden drop 
in popularity on Instagram, fell into a depressive phase with suicidal thoughts. In accordance with 
research that has shown that the feeling of insecurity, which is characteristic of this standard of 
beauty, and which again leads to egocentrism and alienation from oneself, can be reduced and 
prevented by a different approach to young girls. 
 
Keywords: Instagram, teenagers, photoshop, depression, self-esteem 

 
 


