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UVOD 
 

olucije i 

je, a i dalje nastavlja, svoju preobrazbu. Medijska 

im trenutcima. 

Facebook-a, Instagram-a, Twitter-

postavljaju se pi

Thomas, Buboltz, Deemer i Buyanjargal 2013: 8). 
teenager- online prostore u kojima mogu upoznavati ljude, 

flertovati, uspostavljati i prekidati veze daleko od roditeljskog nadzora, i sami smatraju da se nalaze 

cilj uspostaviti skup normi za oblikova

ovanih 

online spojeve i 
online 

intimnih odn -141). 

tranjen pristup 

interakcijama licem u lice. Nadalje, Interne

kontrolu nad svojim izlascima i seksualnim odnosima (Cheng, Ma i Missari, 2014: 327). 

igraju va

povezivanja s drugima. Svakako to 

opipljivih oznaka vremena i mjesta, arh

ja, 
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vremena i truda. Internetska prijateljstva, iako su s mnogih aspekata iznmno vrijedna, nemaju 
 (Galasso Bonanno, 2018).   

u dva smjera. Prvi u

koji su nastali  u online dating web stranic

online 
 je proces offline 

chat-ovima i/ili na internetskim 
dnos u 

 
 

 
 

kazuje zajedno s partnerom ili mogu 

 

bjavio 
njezin/njegova partner/-

partneru, pogotovo u vezama na daljinu. 

n
spremni podijeliti s drugima (Utz i Beukeboom, 2011: 512-513).  

Wilkerson, jako popularani iz nekoliko razloga. Prvo, informacije su lakodostupne i raznolike su. 

obzirom na to da se slike smatraju vjerodostojnijima od r
relevantna za mlade po pitanjima povjerenja ili ljubomore (Fox, Osborn i Warber prema Wilkerson, 

za dobivanje podataka o partneru nisu potrebne ni zemljopisna blizina ni socijalna interakcija, podaci 

kobe i nesigurnosti u odnosima 
 

inutiji 

bliskosti s drugom osobom kao i tendenciju samootkrivanja drugoj osobi. Partneri koji pokazuju 

-9). 

ost pojedinca. Tako primjerice, partneri mogu 
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ukoliko u vezi postoji nesigur

To proizlazi iz 

-la 

-4). Stoga, autori 

 

Farkas i Roland- Facebook-
prikazala s Facebook-u i ljubomore u vezi 

s ljubomorom izazvanom aktivnostima na Facebook-u, te partneri koji pokazuju slabo povjerenje trpe 
Facebook-a (Muise i dr. prema Orosz i dr., 2015: 3).  

U potrazi za prediktorima ljubomore na Facebook-u, Muise i suradnici su testirali nekoliko 

Facebook 
povjere
vezi, manja je Facebook 

Facebook-u (Muise i dr. prema 
Utz i Beukeboom, 2011: 514). 

partnera. No, postavlja se pitanje da li to doista dovodi do prekida veze i braka? Clayton, Nagurney i 
Smit

putem Facebook- . Kao rezultat toga, Facebook 
Facebook-

82 godine. Rezulta
Facebook-

Facebook-a povezano je s negativnim ishodima u vezi 

koje su u vezi manje od tri godine (Clayton, Nagurney i Smith, 2013: 719). 
 
 

 
 

Ciljevi i hipoteze 
 

vanja:  
 

 

veza/odnosa. 
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U  
 

H2: Preferiranje  
spol. 
H3: Iskustvo slanja eksplicitnih slika/videa partnerima razlikuje se s obzirom na spol. 
 
 

Metoda i uzorak 
  

situaciju uslijed COVID-  je anketni upitnik 
Google Forms- Facebook. S obzirom na spol, 

godine studija.  
 

 
 

Facebook (90,0%), Instagram (89,1%), Tik Tok (30,9%), Snapchat (20,9%), Tinder (12,7%), Twitter 

sati (44,5%) te jedan do dva sata (41,8%).  
 
                         
 

 f % 
manje od 1 sat 7 6,4 
1-2 sata 46 41,8 
3-5 sati 49 44,5 

 8 7,3 
Ukupno 110 100,0 

 
Hipotezom H1 se pretpostavilo da se 

razlikuje s obzirom na spol. Hi-kvadrat testom je 
2=1,786; df=3; p=0,618) pa se ova hipoteza odbacuje.  

upoznavanje partnera prek

Instagram (37,3%).  
              
 

 f % 
Facebook 10 9,1 
Instagram 41 37,3 
Tinder 12 10,9 
ostalo (Badoo, Discord, Snapchat, Tik Tok) 6 5,5 
nijedna 10 9,1 
bez odgovora  31 28,2 
Ukupno 110 100,0 

 
Hipotezom H2 se pretpostavilo da se preferiranje upoznavanja potencijalnih partnera preko 

-
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2=2,233; df=1; p=0,135) pa je i 
 

m vremena razvilo ljubavni (intimni) odnos, dok ih je 15,5% ostalo 

m za koju 

zanemariv broj.  
Prema podacima iz Tablice 3. vidljiv

dru

er, ispitanici smatraju da ih 

negativna emocionalna iskustva.  
 

 
 

 

 i ovdje valja napomenuti 
 

 
Tvrdnje 

ne  da bez 
odgovora 

Ukupno 

f % f % f % f % f % 

partnerom. 

42 38,2 46 41,8 21 19,1 1 0,9 110 100,0 

 
probleme u odnosu s partnerom. 

46 41,8 36 32,7 27 24,5 1 0,9 110 100,0 

dobrim odnosima s partnerom. 

76 69,1 24 21,8 8 7,3 2 1,8 110 100,0 

da je moj odnos s partnerom dobar. 

71 64,5 27 24,5 11 10,0 1 0,9 110 100,0 

anksioznim/om. 

60 54,5 27 24,5 20 18,2 3 2,7 110 100,0 

partnerom. 

89 80,9 15 13,6 5 4,5 1 0,9 110 100,0 

prednosti nego nedostataka u 
 

66 60,0 30 27,3 13 11,8 1 0,9 110 100,0 

negativna emocionalna iskustva. 
26 23,6 49 44,5 34 30,9 1 0,9 110 100,0 
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a podacima, preko polovice (58,2%) ispitanih nikada se nije 

-
2=0,766; df=1; p=0,382). 

 

intimnim odnosima.  
 

 
 

 

to su nevjera, nepovjerenja, ljubomora i ljutnja. U tom 

njegocv/njezinu t

jedinca (Yacoub, 
Spoede, Cutting i Hawley, 2018). 

tome je u cijelom nizu varijabli koje 
 

 
na 

Instagram  

im odnosima 
 

na 
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SOCIOLOGICAL RESEARCH OF YOUTH INTIMATE RELATIONSHIPS ON 
SOCIAL NETWORKS 

 
Abstract: In recent years, social networks have become extremely popular among young people. At 
the same time, they have significantly influenced the patterns and intensity of communication and 
interaction. Their use at the same time has provided numerous advantages, but also has showed 
various disadvantages and negative consequences. Data so far show that young people increasingly 
use these media to maintain existing intimate relationships but also to meet new partners. Because of 
this, the aim of this paper was to examine the attitudes of young people about the influence of social 
networks on their romantic/intimate relationships. The paper presents the results of the research 
conducted during September 2021 using the online survey method on a convenient sample of 110 
male and female students of the Faculty of Humanities and Social Sciences of the University of Split. 
The research examine how much time young people spend on social networks, which social networks 
they use most often and for what purpose, and to investigate the ways in which social networks 
influence finding a partner and maintaining existing love connections/relationships. The obtained 
results show that most of the respondents use Facebook and Instagram for three to five hours a day, 
and for the purpose of getting to know potential partners, the respondents most often use Instagram. 
Although approximately half of the respondents had the experience of meeting a partner through 
social networks, most of them do not actually prefer it. More than a third of the respondents, point 
that social networks did not help them maintain a good relationship with their partner. Also, the 
uploading of the pictures with partners on social networks did not make them more confident that 
their relationship with their partner was good. The respondents also think that social networks are 
not very important in maintaining intimate relationships with a partner, but they use them to 
maintain long-distance relationships. Furthermore, approximately half of the respondents have the 
experience of sending explicit content to their partner. Respondents also think that social networks 
increase mistrust in relationships and that they reduce "face-to-face" interactions. 

Keywords: social networks, intimate relationships, partners, students, sociological research 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


