UDC 913:911.37
DOI 10.7251/HER1915015A

OpUrHuHAIHN HAyYHH paj

IEJIN, 3AJTAYH U ITIPOBJIEMbI KOPIIOPATUBHOM 'EOT'PA®UN

Hukonaii Anexcanapouy Ciayka!

"MockoBckuit rocynapcTBeHHbIN yHIBepcuTeT nMeHn M. B. JlomoHOCOBa, ['eorpadmdeckuii paxymbrer,
Mocksa, Poccus

AHHoTanusi: TpaHCHaLMOHANIM3ALMsI MUPOBOW SKOHOMMKM M BO3HHMKHOBEHHE MolHoro co3se3nuss THK — onun u3
Hambosee 3HAUMMBIX (DEHOMEHOB SIIOXH TIO0ATH3alWH, TPEOYIOMNH MEXIUCIUIUIMHAPHOTO MOAXONA B W3yUYCHHU.
OnIHOBPEMEHHO 3TO TPOIECC TITyOOKO TreorpaduyuecKhif, 4TO IUKTYeT HEOOXOIUMOCTH CO3[JaHHsS HOBOTO HAy4IHO-
HCCIIEIOBATENECKOTO W 00pa30BaTEBHOTO HAMpPABICHHUA B paMKaxX OOIIECTBEHHOH reorpaguu — KOPIOPATHBHOM
reorpagun. B crarbe apryMeHTHpyeTCsS aKTyalbHOCTb, HOBH3HA, HAYYHO-TIPAKTHYECKAs 3HAYMMOCTH OCHOBAaHUS
KOPIOPALMEBEICHISI, PACKPBIBAIOTCS METOMOJIOTHYECKHE OCHOBBI HCCICNOBAHUSA, BO3MOKHOCTH W HAIpPABICHUS
peanu3anum ero (QyHKIMH Kak CaMOCTOATENbHOW chepbl HaydHOTO MO3HAaHWA. KOHKPETH3UPYIOTCS CIIOKHUBIIHECST K
HACTOSIIIIEMY BPEMEHH OCOOEHHOCTH MOHSATHHHO-TEPMHHOJIIOTHYECKOTO amiapara, MPUHIMIBL, METOIBI U IOIXOMABI
HCCIICIOBAaHNS KOPIOPATUBHON reorpaduu, paccMaTpUBAIOTCS ee OMrpKaiiline M MepCIeKTUBHBIC 3a/addl Pa3BHUTHSA, a
TaK)ke HauboJIee OCTPO CTOSIIHE TPOOIEMBI.

KaroueBble ciioBa: xoprioparuBHasi reorpadus; 0ObeKT, NpeIMeT, IIaBHas LeNb, 3a1a4i U (QYHKIHH JUCIUILUINHBI,
TIPUHITUIIBI, METO/IBI U TIOAXO/BI PEaM3aluy UCCISJOBAHUH, aKTyaIbHBIC TIPOOIEMBI
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Abstract: Transnationalization of global commerce and the creation of a powerful TNC network are the phenomena
typical of globalization and they call for an interdisciplinary approach. On the other hand, it is a geographical process
that demands the design of a new scientific-research and study approaches within social geography, i.e. the creation of
corporative geography. The paper advocates the current trends, novelties, and origins of the science on corporations; it
represents the methodological background and potential development path in the realization of a self-standing sphere of
the scientific knowledge. In addition, it outlines the features of nomenclature and terminology, principles, methods, and
aprroaches in corporative geography, the recent and potential tasks, as well as the existing issues.
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BBEJIEHUE

B KaJIEUJOCKOIIE HOBeHIMUX
100aJIM3allMOHHBIX TIPOLECCOB AJisi reorpaduu
MHPOBOTO XO3SMCTBA M DJKOHOMHYECKOU
reorpauu B LIEJIOM OJHUM M3 HauOoee spKuX
u (yHIaMEHTAJbHO 3HAYUMBIX SBISCTCS
(eHOMEH TpaHCHAIIMOHAJIBHBIX KOPIOpALUN
(THK). Heocmopum ¢axt ObicTporo pocra

INTRODUCTION

Within the kaleidoscope of the recent
globalization processes affecting global
commerce and economic geography in
general, one of the most significant and
fundamentally relevant phenomena is
certainly the phenomenon of the transnational
corporations (TNC). It is indisputable that
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3HAUMMOCTH M BIMUATEIBHOCTH KPYHHEWUIIHNX
MEXIYHApOJHBIX KOMIIAHHUN BO BceXx cdepax
MHPOBOTO Pa3BUTHUA U BO BCEX BO3MOXKHBIX
Macmrabax, HaYuHasi ¢ MECTHOTO, JIOKaJIbHOTO
Y 3aKaH4MBas II00AIBHBIM YPOBHSMHU. XOPOIIO
n3BectHa mouls THK, koTOophie Ha MpOTSHKEHUH
YK€ JOCTATOYHO JUTUTEIBHOIO BPEMEHN YCTOMYHBO
3aHuMaloT Oosiee 2/5 mect B cnucke Tom-100
KpyHHEHIIUX SKOHOMUK MHpa, 00eCleyuBaroT
OKOJIO TOJOBUHBI MHPOBOTO IMPOMBIIIJIEHHOTO
MIPOU3BOJCTBA, JKECTKO KOHTPOJUPYIOT,
BBICTYIAsl KJIIOUEBBIM OPraHU3YIOLIUM 3BEHOM,
MHorue robanbHble poiHKU (Tpudonosa, 2013;
Xecun, 2010; FOHKTA/, 2013). bonee Toro,
MEX/yHapOJHble KOMIIAHUM YacTO BBIXOAAT 3a
Mpeaesbl KOMIIETEHIMI YHUCTO XO3SMCTBEHHOU
NEATENbHOCTH, «KOOPANHUPYSD T€ONOIUTUYECKYIO,
WHPOPMANMOHHYI0, HHTEIJIEKTYyalbHO-
MHHOBAIIMOHHYI0, COLUO-KYJIbTYPHYIO U HUHOTO
pona oOctraHoBKy B mupe. MHbIMU crnoBamu,
THK BbeICTynmaer Kak CpaBHHUTEIBHO HOBBIH,
arpeCCUBHBIN, aMOWIIMO3HBIA M MOIIHCUITUN
aKTOp B MUPOXO3SHCTBEHHOM U JaXK€ LIUPE —
MHUPOCHCTEMHOM — Pa3BUTHH.

[To muenuto sxcnieproB OOH, maciitabHoe 1
crpemurenbHoe Bo3BbiieHre THK u pactmpenue
CHUCTEM MEXJIYHAapOJHOr0 MPOU3BOJCTBA
B COBPEMEHHBIX YCIOBHUSX ONHUpPAETCS Ha
coueTaHue, N0 KpanWHeW mepe, Tpex cui. Bo-
MEPBBIX, TUOEpATH3AIUS TOTUTHKU: OTKPBITHE
HAIIMOHAJILHBIX PHIHKOB U BBEIEHHE CBOOOIHOTO
pexXuMa JUisl BCEX BUJIOB NPSIMbIX HHOCTPAHHBIX
unBectunuit (IIMU) u ¢opm opranuzanuu
OousHeca Oe3 yuyacTus B KamuTaie. Bo-BTOpBIX,
OBICTPBIN TEXHOJIOTUYECCKHUI MPOrpecc, KOTOPHIi,
C OJIHOM CTOPOHBI, TPUBHOCS HOBBIE U3AECPKKHU U
PHUCKH, a ¢ Apyroi — obecrneynBas COKpalleHHe
TPAaHCIOPTHBIX M KOMMYHMKAllMOHHBIX 3aTpar,
CTUMYJIUPYET AaKTHUBU3ALUIO JESATEIbHOCTHU
KOpHopalui Ha MUPOBBIX pbIHKaX. B-TpeTbux,
000CTpeHNe KOHKYPEHIIUH, KOTOpasi BHIHYXKIAaeT
(GbupMBbl U3BICKMBATh HOBBIE MYyTH MOBBILICHUS
3(PEeKTUBHOCTH, B TOM YHUCJE TOCPEICTBOM
NMepeopueHTallul  HEKOTOPBIX  BHUJAOB
MIPOM3BOICTBEHHON JIEATETLHOCTH U PACHIMPEHHUS
reorpaguu oneparuii ¢ BBIX0J0M Ha HOBBIE PHIHKH.
OTO NPUBOAUT TAKXK€ K CTAHOBJICHHIO HOBBIX
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there is a strong influence of the fast-growing
large international companies in all the spheres
of world progress at all levels (from local to
global). TNC power is well-known and these
companies have been covering more than 2/5
on the world top 100 list and providing around
half world industrial production; in addition,
they fully control many global markets, in
organization of which they are the key link.
(Tpudonona, 2013; Xecun, 2010; KOHKTA/,
2013) Furthermore, international companies
frequently step beyond the competencies
of local activities, and they ,,coordinate*
geopolitical, informative, intellectual and
innovative, social-cultural, and other global
affairs. In other words, TNC are a recent,
agrresive, ambitious, and extremely powerful
actor in both local and global systems of
development.

According to UN experts, the
ovewhelming and sudden rise of TNCs and
the expansion of the international production
system under modern conditions both rely
on the combination of at least three entries.
First, there is the politics liberalization — the
opening of national markets, the introduction
of free regime for all sorts of the direct foreign
investment (DFI) and business without the
participation in capital. Second, there is the
fast technological progress, which causes new
costs and risks but also provides the decrease
in transport and communication losses,
stimulates the corporative activities in world
markets. Third, a stronger competition causes
the companies to find new ways to increase
efficiency; usually by rearranging production
activities and expanding the geography of
operations to new markets. The result is the
new forms of organization and dislocation of
international production (FOHKTA/, 2002,
pp. 10-14)
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dbopM, Kak OpraHU3alMH, TaK U JUCIOKAIUU
MexxayHapogHoro mpousBoactBa (KOHKTA/L,
2002, c. 10-14).

COBPEMEHHOE COCTOSIHUE
UCCJIEJOBAHNI KOPIIOPATMBHOI
T'EOI'PA®UU 1 EE ®YHKILIUU

TpancHauMoOHaNU3aA U MHUPOBOU
SKOHOMUKH — TIPOIECC TITyOOKO reorpaduyaeckuii,
MIPOCTPAHCTBEHHO BEIOOPOUHBIH, HEpAaBHOMEPHBIiA,
VMEIOIINN ITPOSIBIIEHUE B PA3HBIX MECTaX C Pa3HOU
CWION U B pa3HbIX (popmax. DTUM U 0coOoi
BecoMocThr0 THK B MUpPOX0351ICTBEHHOM pa3BUTHH
JUKTYETCsl HEOOXOAMMOCTb CO3JJaHUSl HOBOIO
Hay4YHO-HCCJIE0BATEIbCKOIO M 00pa30BaTeIbHOTO
HaIlpaBJIeHUsI — KOPIOPaTUBHOM reorpaduu, Win o
AHAJIOTUH C PETMOHO-, CTPAHO- U KPAeBEJCHUEM, —
KoproparueneneHus. [1og HuM noHuMaeTcst CUHTE3
NIyOOKOTO 3HAHUS, C OHON CTOPOHBI, COOCTBEHHO
NIPUPOIIBI M OCOOEHHOCTEH (DYHKIIMOHHUPOBAHHUS
THK, ux B3auMOJIENCTBUSA, OJHOBPEMEHHO
KOHKYPEHIIMU 1 UHTErpaliiy, BKJIaJia B IPOrpecc u
IPOOJIEMHOE T10JIE MUPOBOTIO Pa3BUTHS, & C JIPYTOM —
KOJIOCCAJIHOTO, UCKJIFOUMTEIBHOI 0, SKCKIIFO3UBHOTO
pecypca COBPEMEHHOTO MPOCTPAHCTBA, JAIOILETO
HOBYIO OJHEpPreTHKy/CUHEepreTuky (OusHec,
npUOBLIb, «MO3TW», MH(OPMAIMIO U MIp.) I
Ppa3BUTHS TPAHCHALIMOHAIIBHBIX JEJIOBBIX CTPYKTYP
(Pomuonosa, Ciyka, 2014, c. 55).

KopnoparuBnas reorpagusi — BaxHBIH U
OpraHWYHBIM pa3gen reorpauu MHPOBOTO
XO3SIMCTBA, HO MPU BCEU CBOEH 3KOHOMHUYECKOU
U COLMANIbHOM 3HAYMMOCTH HPEJCTaBIsAeT COOO0M
cepy 3HaHHH [TOKa MaJIo U €¢1a00 OCBOEHHYIO KaK
OTEYECTBEHHBIMH, TaK, B TIPOUEM, U 3apyOSKHBIMU
reorpadamu. Ha Tekymuii MOMEHT BpeMeHH
Hay4HBbII IIOUCK B 3TOM 00JIaCTH XapaKTepU3yeTcs
ONpEENIEHHON pa3po0JeHHOCTBI0O M OYE€Hb
HIMPOKUM JHUala30HOM pPacCMaTpPUBAEMBIX
npo6isemM. OCHOBHbIE HalpaBICHUS H3YUCHMS
KOpIIOpaTuBHOU Teorpaduu, paspabaTbiBacMbIe
POCCUICKUMHU YYEHBIMHU, TIPEIBAPUTEIILHO MOKHO
0o0beMHUTh B Heckonbko rpymi. [lepBas u3
HUX BO3HHKJIa Ha 0aze MeXIAMCLUUIIMHAPHBIX
nccnenoBanuil mecta THK B MupoBOIi SKOHOMMKE

MODERN STATE OF AFFAIRS WITHIN
THE STUDIES OF CORPORATIVE
GEOGRAPHY AND ITS FUNCTIONS

Transnationalization of world economy
is largely a geographic process, spatially
provisional and inequally distributed in
different sizes and shapes. Taking into account
the aforementioned facts and the TNC global
relevance and impact, there is a need for a new
scientific-research and educational branch
— corporative geography, i.e. equivalent to
science on regional geography, the science on
corporations. Hereby, we refer to a synthesis
of vast knowledge on nature and features
of TNCs, their interrelations, simultaneous
competition and integration, and contribution
to the world progress and development as well
as the colossal, exclusive resource of modern
space which provides a new energy/synergy
(business, profit, ,,brain“, information, etc.)
for the development of transnational business
structures. (Ponnonona, Cnyka, 2014, pp. 55)

Corporative geography is a relevant and
natural part of world economy geography, but
it is still a poorly and insufficiently adopted
branch of knowledge for both local and
global geographers. At the moment, scientific
research within this field is fully stretched
and the subject matters have a wide range.
The primary field of research in corporative
geography, as designed by Russian scientists,
may be divided into several groups. The first
group originated from the interdisciplinary
studies on TNC position in world market
(Ponmonosa, 2009; Camycenko, 2012, etc.)
and covers a wide range of interest. On the
other hand, the second group is a narrow one
and deals with management. It focuses on the
geography-introduced ideology of commercial
,classics®, i.e. the observations of TNCs
via the prism of companies’ management
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(Ponnonosa, 2009; Camycenko, 2012 u ap.) u
OTJIMYAETCSI YPE3BBIYANHO IMIUPOKON MAIUTPOU
KpacoK M MHTepecoB. BTopas nuHus, HanpoTuB,
JNOBOJIBHO y3Kasg — MeHeKMeHTckas. OnHa
0asupyercs Ha TMPUBHECEHHOH B reorpaduio
NPUOPUTETHON MAEOJOTUH HKOHOMHUYECKOU
«knaccukn» — Bocnpusitus THK wu wux
MHUPOXO35HCTBEHHOTO Pa3HOO0pa3us 4epes Mpu3my
YIpaBICHYCCKUX MOJIENIeH KOMIIaHUK (Harmpumep,
I'peuko, 2006). Tperbe HampaBieHHE — aHATU3
TPaHCHAaLlMOHAIN3allUAd MHUPOBOIO XO35IMCTBA C
MO3MIIMK CBOETO pOJia MHBECTUIIMOHHOTO TOJIX0/1a
(Kysnenos, 2012; Ky3uenos, 2011; Ky3nenosna,
Kysuenos, Typosckuii, Yersepukona, 2013), korna B
LEHTP TeorpaprueCcKOro NCCISTIOBAHHS BHIHOCITCS
MacmTalObl, TPUOPUTETHI PACIPEACICHUS U
HarnpasjieHHOCTb TOTOKOB [ TN, YeTBepThlil pakypc
U, TIOKaITYH, HanOoJIee CIIOKHBIN, He 00SCIICYCHHBIN
JOJDKHBIM 00pa3oM mH(MOpMAIue, — U3ydIcHHe
TPaHCHAIMOHAJILHOM JIETEIbHOCTH KOMITAHU, KaK
ANIEMEHT OTPACIIEBOTO aHAIN3A; TIOJIOKEHHS (prupMm
Ha OTAETBhHBIX IO0ATBHBIX phiHKaxX (IToTorkas,
2006; Ilotoukas, Camycenko, 2009). IIstoe u
JIOBOJIBHO XOPOIIIO OTPaOOTaHHOE HAIMpPaBICHUE —
WCCTIEIOBAHUE TEPPUTOPHATIBHO-OPTaHU3AIIOHHOM
crpykrypsl THK paznuunbix orpacnieit xo3siicTsa
(Kpotkog, 2013, PoikynoBa, 2011, Tkauenko, 2005
u T.1.). lllectoe — cBOEro poxa pacceneH4ecKkoe
— C aKUEHTUPOBAaHUEM BHHMMAHHUS Ha XapakTepe
pa3MenieHuss MmMTab-kBapTUp W (UINATIOB
kpynuenmux THK (denucenxo, 2012; Ilunbka,
Cnyka, 2014a; IMTunbka, Cryka, 20146; Ciyxka, 2005
U 1p.).

OdeBHIHO, YTO KOpHOpaTUBHAs Treorpadus
HalleJIeHa Ha pelIeHue ropasio 0osee MIUPOKOro
CIIEKTpa HAy4YHO-MCCJIEIOBATEIbCKUX 3ajau
JMHAMHUYECKOT0, KOJIMUECTBEHHOTO, CTPYKTYPHOIO,
GYHKIIMOHAIBHOTO, TEPPUTOPHUATBHOTO,
OpraHu3alMOHHOTO W MHOTO BUAA psiioB. Ocobo
MIyOOKOTO H3y4eHHs TPEeOYIOT, Hampumep,
couyeranue (akToOpoB, YCIOBUN U MPEINOCHUIOK
Kak OJaronpusiTCTBYIOIINUX, TaK U TOPMO3SIINX,
pa3BUTHE TpaHCHAIIMOHAJIbHOTO OH3HEca;
XapakTep OTHOMICHWH KOPIMOPATHBHOTO M HMHBIX
CEKTOPOB SKOHOMHKH Ha Pa3HBIX HEPAPXUIECCKHIX
YPOBHSIX; TApTHEPCTBO M TPOTHUBOPEUUS B
TpUyMBHUpaTe CUJ OHW3HEC-00IIEeCTBO-BIACTb;
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models. (e.g. I'peuxo, 2006). The third group
refers to the analysis of transnationalization
of global commerce from the position of a
specific investment approach (Ky3uemos,
2012; Ky3nenos, 2011; Ky3nenona, Ky3nenos,
Typogckuii, YeTBepukona, 2013) as the center
of geographical research focuses on the scale,
distribution priorities, and current trends of
DII. The fourth, and probably the most complex
group unsupported by information is the study
of transnational activities of companies as
elements of commercial analysis; a company’s
position within specific global markets.
(IToromkas, 2006; IloTomkas, CamyceHKoO,
2009) The fifth and most elaborated group
is the study of territorial-organizational
structure of TNCs from different commercial
branches. (Kporkos, 2013, PrikyHosa, 2011,
Txauenko, 2005, etc.) The sixth group refers
to distribution, i.e. the location of the main
office and subsidiaries of the largest TNCs.
(denucenxo, 2012; Ilunwvka, Cnyka, 2014a;
[Muneka, Cinyka, 20146; Cnyka, 2005 etc.)

It is evident that corporative geography
focuses on the solution of a wide spectar of
scientific issues, which are either dynamic,
quantitative, structural, functional, territorial,
or organizational. A special attention is being
paid to the combination of factors, e.g.
terms and prerequisites either supporting or
supressing the development of transnational
business. Furthermore, there is the nature of
relations among the corporative and other
commercial sectors at different levels of
hierarchy; partnership and oppression within
the business-society-government triangle;
progress assessment and negative sides to
the TNC activities; construction, distribution,
and functions of TNCs in winning the global
market, etc. Apart from the scientific tasks,
corporative geography may perform many
other functions typical of any other science,
i.e: information, education, teaching, and
application:

- The science on collector corporations
focuses on the data collection, processing
and release of well-checked information on
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IIPOrPECCOONIPENEISAIONIAsl POJIb U HETaTUBHBIC
nocnenctsust nestenbHoctH THK; ocobennoctu
CTpoeHus, (QPYHKIIMOHHUPOBAHUS U pPacCeleHUs
THK paznuuHbIX oTpaciiel X03sHUCTBa; CTparers,
TakTHKa U crnenuduka skcnancun THK mpu
OCBOGHHUM TJI00aNIbHBIX PHIHKOB, U MHOTHE,
MHorHe apyrue. [loMumo perieHust 4ncTo HayqHo-
HCCJIE0BATENbCKUX 3a/ad, KOPIOpaTHUBHAA
reorpadusi pU3BaHa U CIIOCOOHA OCYIIECTBIISITH
HeNbll  psi  QYyHKIHH, TPUCYIIUX 00U
HayKke: MH(POPMALMOHHYIO0, MUPOBO33PEHUECKO-
00pa3oBaTeNbHYIO U MPUKIIATHYIO:

- Konnekropckoe KkoprnopanueBenieHue
HaIleJIECHO Ha cO0Op [aHHBIX, 00paboTKy,
CYMMHPOBaHHUE U Nepe/iady JOCTOBEPHBIX CBECHUI
o aesrenbHocTu kpynHenmmx THK mupa. 3to
HCXO/IHO-ITUTATENIbHOE 3BE€HO JJIsl pa3BUTHS BCEX
WHBIX PA3/IeNIOB NUCIUILIMHEL. Ero pabounii BeIxon
— 6a3el ganneix, [ UC THK, nepBuunbie 0030pHI,
CIPaBKH U TIp.

- Xopomo uywuTaercs uUcxoaHas Oasa
U OpPraHUYHO-AYaJIUCTUUYECKHUH MOAXOJI
B MOAYJIHPOBAaHWU YyuyeOHOW GyHKIUH
KopriopatiBHO# Teorpaduu. He tpebyer ocoboii
aprymMeHTalnuu 1sa MoMmeHTa. C OfHOW CTOpOHBI,
OLyTHMa TpPaJAUIMOHHAs BOCTPEOOBAHHOCTH
B HOBBIX «MO3rax M pyKax» OTE€YECTBEHHBIX
u 3apybexnsix THK, wucnsiThIBarommumx
OCTpBIM nePUIUT KBaTUPUIUPOBAHHBIX
KaJI[pOB, 3HAIOIIUX M CIOCOOHBIX MBICIHUTD
IIPOCTPAHCTBEHHBIMU KaTteropusiMu. C npyroi
CTOPOHBI, HAJIMLIO CTPEMJIEHHE BBIITYCKHUKOB By30B
K TPYAOYCTPOWCTBY B KPYIHbBIE MEKIYHAPOIHbIE
KOMIIaHWH, YTO, IOMUMO CTaryca, IPECTUKHOCTH,
MaTepuaIbHbIX CTUMYJOB, COIIMAIIBHOTO IaKeTa
U Mp., JAAeT JONOJHUTEIbHbIE BO3MOXHOCTH
st camopeanu3aunu. COOTBETCTBEHHO, B 3TOU
BWJIKE KPUCTAJUTU3YETCsl OJTHA U3 KIIFOUYEBBIX 33134
KOPIIOpaTuBHOI reorpaduu — co3naHue Y4eOHbIX
nporpamMm, oobecrneunBarmux 3PEHEKTUBHOE
B3aumorerictere THK u By30B B chepe moaroroBku
BBICOKOITPO(ECCHOHATIBHBIX KaJPOB.

- KopnopatuBnas reorpadusi mnpus3BaHa
Y4acTBOBATh B PEILIEHHUH U MPHUKJIATHBIX IPOOsieM pU
pa3MeIIeHNH HOBBIX OOBEKTOB B MEXTyHAPOIHOM
XO3IMCTBEHHON JEATEIbHOCTH (MPEANpUITUH,
TPAaHCHOPTHBIX IyTEH, TEIEKOMMYHHUKALMN H

largest TNCs’ activities. It is a starting point
for all other branches of the discipline. The
work output refers to data, GIS, TNC, initial
checks, confirmations, etc.

- The clear starting base and natural-
dualistic approach to modelling the educational
function of corporative geography. There is
no need to place arguments for two things.
On one side, there is an evident traditional
necessity for new ,,brains and hands* of both
local and foreign TNCs suffering from the
lack of well-trained staff capable of thinking
of spatial categories. On the other hand,
the young educated intelectuals have been
craving a job in a huge international company,
providing the status, prestige, material stimuli,
etc. Hence, this branch launched one of the
key tasks of corporative geography — the
design of curricula providing an efficient
colaboration among universities and TNCs in
order to educate and train professionals.

- Corporative geography also deals
with applied problems of distributing new
objects in the international commercial
activities (companies, transportation roads,
telecommunications, etc.). The research and
plans are nowadays often performed by TNCs
themselves, resulting in the creation of other
objects and daughter companies worldwide.
(Anucos, 1999). In addition, the fundamental
science may act via corporative geography
and help international companies decrease
costs of analyses, avoid the irresponsablity
of ,,the world of consulting* and provide a
qualified service, as indicated by recent
studies (Kportkos, 2013), e.g. the correction
of standard strategies and efficient distribution
of foreign TNC units in Russian conditions.
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T.4.). Takoro pona uccrienoBaHust u pa3pabOTKu
B HACTOSIIEe BpPEMs YacTO MPEANPUHUMAIOT
camu THK, co3naromue npeanpuarust u apyrue
00BEKTHI CBOMX JOYCPHHUX (PUPM M (DUIHATIOB BO
MHOTHX CTpaHax U perroHax mupa (Asmcos, 1999).
Jpyroe aerno, 4to npuBiiedeHre pyHIaMeHTaTbLHON
HayKd B JIMILE KOPIOPaTHUBHOW Teorpaduu, Kak
MIPEACTABISETCSA, IMO3BOJIUT MEXKIYHAPOIHBIM
KOMITaHHSIM CYIIECTBEHHO COKPATUTh U3AEPIKKHU Ha
AHAJTUTHKY, N30€XKaTh 0€30TBETCTBEHHOCTH «MHUPa
KOHCAJITUHTa», ¥ 00€CTICYNTh KBATH(UITMPOBAHHBIN
CEepBHUC, KaK IOKAa3bIBAET OIBIT OTIAEIbHBIX
m3bickanuil (Kpotkos, 2013), nanpumep, ans
KOPPEKTUPOBKH CTAaHJAPTHBIX CTpaTeTHil W
3(PeKTUBHOTO pa3MelIeHUus] MOopa3aeICHUM
3apyoesxxubix THK B yenoBusix Poccun.

KOPITIOPATUBHA S TEOI'PA®US KAK
BAYKHOE ITO/IPA3JIEJIEHUE I'EOT PA®GU
MHPOBOI'O XO3IMCTBA

KopmopatuBHasi reorpadusi Kak BaxXHOE
nojipa3ieNieHre reorpagii MEPOBOTO XO3SICTBa,
Hapsily ¢ oOuIel, OTpacieBoil ¥ perHoHaIBHOM,
SIBIISIETCSI COCTAaBHOM YaCThIO AKOHOMHYECKOM,
COLIMAJIFHOW M TOJIMTHYECKOM reorpaduu. Bee
OHM B Pa3HOM CTENEHU B3aUMOCBSI3aHBI MEXIY
co00il M CTaBAT CBOEH IENBbI0 BCECTOPOHHEE
WCCIIEIOBAaHUE MPOCTPAHCTBEHHOM OpraHU3aliu
XO035UCTBa. DTO 00YCIOBIMBAET HEOOXOIUMOCTh
BBISIBIICHHS OCOOEGHHOCTEH ero (hopMHUpOBaHUS U
CTPYKTYPHBIX Pa3JIMUMil 1 U3MEHEHUH Ha Pa3HbIX
ATanax UCTOPHYECKOro pa3sutus (Ammcos, 1999).
Onnako kopriopatuBHasi reorpadus MMeeT cBOU
cnenuuyecKue Ield, 3aJaud, METOIOJIOTHI0
U METOJIMKY H3YUY€HHUs MPOCTPAHCTBEHHBIX
OOBEKTOB U CTPYKTYP, UTO OTIIMYAET €€ OT JAPYTUX
HaIpaBJIeHU reorpaum.

KoprnoparuHas reorpausi — caMocTosiTeIbHOe
Y LIEJIOCTHOE HANpaBJICHUE TIO3HAHWS JUHAMUYHO
00AIM3UPYIONIETO MUPOBOTO XO3siicTBa. Ee
OCHOBHAsl LI€JIb — NPOCTPAHCTBEHHBIM AHAJIN3
KJIFOYEBOIO CETMEHTa MHUPOBOM JKOHOMHMKH —
cepbl KpyImHOTO TPAHCHAIIMOHAILHOTO OM3HEcCa,
BXOJUIIMX B HETO BUIOB A€JIOBOI akTUBHOCTH. OHa
CTaBUT CBOEH 3aJjaueil BBISIBICHUE BO3ICHCTBUSA
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CORPORATIVE GEOGRAPHY AS A
RELEVANT PART OF THE GEOGRAPHY
OF THE WORLD ECONOMY

Corporative geography, a relevant segment
of the geography of world economy, is an
integral part of the economic, social, and
political geography, along with the general,
regional, and commercial geography. These
are all mutually connected to a certain degree
and have a common goal to thoroughly
study the spatial arrangement of commercial
organizations. Hence, there is a neccesity
to address the origins, foundation, and
structural disparities in different stages of the
hystorical development. (Anucos, 1999) Still,
corporative geography has specific goals,
tasks, methodology, and methodics of studying
spatial objects and structures, which makes it
different from other branches of geography.

Corporative geography is an independent
branch focusing on the world economy
within the context of the dynamic process of
globalization. The basic goal is the spatial
analysis of the key segment of world economy
— the sphere of the major transnational
business and all the accompanying business
activities. Its task is to study the effects of
geographical conditions, social-economic
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reorpadu4ecKUX YCIOBHUM, COLUHAIBHO-
SKOHOMUYECKUX MPEANOCHUIOK M TEXHHKO-
HKOHOMHYECKUX (DAKTOPOB pa3BUTHsI IIPOH3BOICTBA
U IPYTUX BUJIOB IESITEIILHOCTH, (POPMHUPYIOIIUX UX
COBPEMEHHYO 1 OyTyTITyFO ITI00ATBEHYHO COIMATBHO-
PKOHOMHYECKYI0 reorpaduto (Amucos, 1999;
Oiikymena, 2011). [ maBHBIMU TIPOCTPaHCTBEHHBIMU
0o0bEKTaMU aHaiu3a IMpPU 3TOM SBISIOTCS HE
TpaJIMIIUOHHBIE JIJIsl SKOHOMHUYECKOHN U COLUATBHOM
reorpaduy CTpaHbl U PETHOHBI, B KOTOPBIX
CKJIAJIbIBAIOTCS] OCHOBOIOJIATAIOIINE OTpacyeBbIe,
TEPPUTOPUAIIBHBIE U OPraHU3ALHOHHBIE CTPYKTYPBI
X031CTBA MHMpA, a MHOTOLUMKIINYHBIN PUCYHOK
B3aMMOJEHCTBUS TEPPUTOPHAIBHO-OTPACIEBBIX
ctpykryp THK B rmmoGanbHoM Maciitabe
(Maeproiiz, 1986). Bropoii BakHelIen 3amaueit
KOPITOPATUBHOM reorpadui SBISIETCS] BCECTOPOHHUIA
MPOCTPAHCTBEHHBIN aHAIU3 Pa3BETBICHHON W
BCEOXBATHIBAIOIIEH CHUCTEMBI MEXIYHAPOIHBIX
BHYTpHU- U MEK(UPMEHHBIX TIOTOKOB TOBApOB,
YCIIyT, HHBECTUIINH, WH()OPMAIIH, WHHOBAIUH,
pabGoueid cunsl u T.A. leorpaduueckoe
WCCJIEJIOBAHUE TPAHCTPAHUUHBIX XO3SHCTBEHHBIX
cBs3eil Ha ypoHe THK Hamnbomee moiHO MOXKeT
PaCKpBITh 0COOEHHOCTH MHTEPHAMOHATM3ALUY 1
I00AIM3AIMH MUPOBOM SKOHOMUKH.

[pu perienny yka3aHHBIX 33/1a4 KOPIIOpaTHBHAs
reorpadusi OMUPaeTCsi HA CaMOCTOSITENIHHYIO, HO
TIOKa e11e OTHOCUTENBHO 1200 ChOPMUPOBAHHYIO
MeTozoornyeckyo 6asy. Ee Teopermueckyio
OCHOBY COCTABIISIFOT (hyHIaMEHTAIIbHBIC TIOJIOXKEHHS
KaK KJIACCHUYECKOW M COBPEMEHHOM reorpaduu,
Tak U Apyrux Hayk (duiocoduu, SKOHOMUKH,
IOOATIMCTUKY, TTIOJIUTONIOTUH, COITONIOTUH, TEOPHU
MEXTYHApOIHOTO MpaBa | Jp.), @ MPAKTHYECKYIO
— YHUKaJbHBIA HAa0Op MOHATUH, MPUHIUIIOB U
METOJIOB UCCIIEIOBAHUSI.

CBoero posa COBpEMEHHBIH Te3aypyc
KOPIIOPAaTUBHOM reorpauu CTPOUTCS U3 IIUPOKOTO
yucia NnoHsaTud. K HauBakKHEHIIMM Cpeld HHUX
HEOOXOIMMO OTHECTH, MPEXK/IE BCETO, CIIEYIOIIHE:
io0anu3anysi, MHTepHAIMOHAIU3aIusl Ou3Heca,
TpaHCHAIMOHAIM3AIMA IPOM3BOJICTBA U KaruTala,
KOPIIOPaTUBHBIN CEKTOpP MHPOBOIO XO35WCTBA,
ro0anbHass SKOHOMHKA, TPaHCHAIIMOHAJIbHOE
pasjeneHue Tpyna, NpsiMble HWHOCTPaHHbIE
WHBECTUIINH, MEX- U BHYTPU(PUPMEHHBIC TTOTOKH,

prerequisites, and technical-economic factors
of the production growth, which make the
modern global social-economic geography.
(Anucos, 1999; Oiikymena, 2011) The major
spatial objects of analysis are not typical of
the economic and social geography of the state
and region, in which the fundamental, partial,
territorial, and organizational structures
of world economy are settled; it is rather a
multi-cycle image of the influence among the
territorial-partial TNC structures globally.
(Maeproiiz, 1986) Another pertinent task of
corporative geography is the comprehensive
spatial analysis of the branchy system of the
international inner flows of goods, services,
investements, information, innovations, labor
force, etc. including the local level among
companies. The geographical research of the
transboundary commercial connections at the
TNC level is the most inclusive way to detect
the features of the internationalization and
globalization of the world economy.

In performing its tasks, corporative
geography still relies on the individual but
relatively poor methodological base. Its
theoretical background encompasses the
fundamental theses of both classical and
modern geography, covering those of some
other sciences (philosophy, economics,
globalistics, politicology, sociology,
international law theory, etc.). Furthermore,
in practice, it uses a unique set of ideas,
principles, and research methods.

A modern corporative geography thesaurus
is being designed from a large number of
terms. The most relevant terms are as follows:
globalization, internationalization of business,
transnationalization of production and capital,
corporative sector of world economy, global
commerce, transnational labor distribution,
direct foreign investments, inter-company and
intra-company flows, center-periphery model,
system of international production clusters
and centers of business activities, network-
knot structure, growth pole, head offices and
subsidiaries, TNC.

The basic principles and guidelines
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LEeHTp-nepudepruyeckass MoJeab, CUCTEMBI
MEKIYHApPOIHBIX MPOU3BOJCTBEHHBIX KIIACTEPOB
U LEHTPOB JEJIOBOM aKTUBHOCTH, CETE-y3JI0BbIE
CTPYKTYpBI, MOJIOCA POCTA, LITa0-KBAPTUPBI U
¢wmanbHas ceth, THK.

[MaBHBIMM TOpPUHLIMIAMH U OPUEHTUPAMHU
U3y4YeHUss B paMKaX KOpPHOpaTUBHOMU
reorpaduu BBICTYNAOT: UCTOPU3M, JUHAMM3M,
MHOTO(aKTOPHOCTb Pa3BUTHSI, YHU(DUITMPOBAHHOCTh
U OJHOBPEMEHHO HHJIMBUAYAJIbHOCTH,
JUCTAHIIMOHHOCTh, MOJUMACIITa0HOCTh — OT
JIOKaJIBHOCTH J0 TIOOAJIBHOCTH, pa3sHOOOpasue
n auddepeHInpPOBAHHOCTh, KOMILIEKCHOCTD
M3YyYCHHS, HEOPAWHAPHOCTh HEPAPXUIHOCTH
KOPIIOpAIHii, MOJIUCTPYKTYPHOCTH, (PaKTOPHI
pa3MelleH!s, THHOBAalMOHHOCTb, 3()(EKTUBHOCTD
Ou3Heca U MojieNiel pa3MenIeHus! TTopa3aeIeHIN
THK, nepcnekTuBHOCTb.

UpesBplualiHO MIMPOKA U MMAJTUTPA METOIOB
WCCIIEJIOBAaHUS B KOPIIOPAaTHUBHOW Teorpaduw,
KOTOpbIE TECHO YBSI3aHBI C pPa3jIUYHBIMH €e
(byHKIMAMA Kak 0co00# TucmIMHbL. Peanmm3arms
MH(POPMAMOHHON (YHKIIMU OMHUPACTCS MPExX/Ie
BCEro Ha HaOJIOEHHE, SKCIEPUMEHT, OIpoC,
UHTEPBbIO, MaTEMaTHKO-CTaTUCTHUYECKHE,
O6uONMMO- M UHTEPHET-METPUUECKUE METObI;
HCCIIE/IOBATEIBCKON — OOJIBILION apceHall M3BECTHBIX
oOlieHayYHbIX (aHAIU3, CUHTE3, 0000IIeHue,
AHAJIOT W1, MOJIETIMPOBAHNE) M KOHKPETHO-HAYYHBIX
METOJIOB (reorH(pOPMAIMOHHBIN, CPAaBHUTEIBHO-
reorpauyecKkuid, MCTOPUKO-reorpapuueckuii,
Kaprorpaguueckuii); oOpa3zoBaTelbHOU —
UHIyKTUBHBIE, I€yKTUBHbIE, PETIPOIYKTUBHBIE,
po0IeMHO-TIOMCKOBBIE. OCOOEHHO Pa3HOOOPa3HBI
IpUEMbl TPU BBIMNOJHEHUH NPUKIATHON
(GYHKIMM KOpIOpalMeBeIeHUs — HauyuHasi C
XyILOXKECTBEHHOTO CHUHTE3a, >KMBONUCAHUS
B paMKax NyOJIMIMCTHYECKOM MpOrpamMmsl,
CpPaBHEHHE, MapKETHHIOBbIE KOMMYHUKALIUH,
MO3ULIMOHUPOBAHUE — B paMKax OpeHINHIOBOM
IpOrpaMMbl U 3aKaHYMBasi aIMUHUCTPaTUBHBIMH,
HKOHOMUYECKUMH, COLIUATIBHO-IICUXO0JIOTHYECKUMU
— B paMKax €ro MEHeKMEHTCKOM MPOrpaMMBl.

HccnenoBanust B KOpHOpaTUBHOI reorpaduu
OTIIMYAIOTCST PSAJIOM TMPHHIUITHAIBHO Ba)KHBIX
METOJI0JIOTHYECKUX 0ocoOeHHocTel. CyIHOCTh
METOJIOIOTUIECKOTO TOAX0/Ia B KOPIOPATHBHOM
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in studying corporative geography are as
follows: historics, dynamics, multiple factors
of development, unification and individuality,
distance, comprehensiveness — local to global,
diversity and differentiation, complexity of
studies, disparities in corporative hierarchy,
poli-structuralism, factors of distribution,
innovations, business efficiency, TNC unit
distribution efficiency, perspectives.

Furthermore, there is a vast spectar
of research methods used in corporative
geography, which are separate disciplines
tightly connected with different functions
of corporative geography. The informative
function firstly relies on the observation,
experiment, questionnaire, interview,
mathematical-statistical methods, librarian
methods, and internet-metric methods;
research methods such as general (analysis,
synthesis, generalization, analogy, modelling)
and specific scientific methods (geo-
information, comparative-geographical,
deductive, reproductive, problem research).
There is a typical diversity in corporative
geography application, starting with artistic
synthesis, vivacity in publishing, comparation,
marketing communications, postioning
(within the framework of brending program),
all up to administrative, economic, social-
psychological features (within the framework
of the management program).

Corporative geography studies are
characterized with a range of pertinent
methodological features. The essence of
the methodological approach in corporative
geography are the primary and priority
analysis:

- TNC, as a whole commercial organism
acting for the purpose of profit on global level.
The primary interest is in reaching the general
goal; clarity of the internal organization and
accompanying services; the mutual impact
between the internal organization of TNC and
the environment gives this subject of world
commerce plenty of distinctiveness, which in
turn positively affects the progress towards
larger efficiency, making TNC different
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reorpaguu COCTOUT B MEPBOOYEPETHOM U
MIPUOPUTETHOM AHAIIN3E:

- THK kax 0emocTHOro Xo3sHCTBEHHOI'O
OpraHu3Ma, ACHUCTBYIOIIETO [Jis H3BJICUYECHHS
npuOBIM B OONIETJIaHETAPHOM MacIiTabe.
OO0ocHOBaHHAs 3aMHTEPECOBAHHOCTD B IOCTIKEHUN
TeHEepaJbHOM 11eJIM, OTTOYEHHOCTh BHYTPEHHEU
OpraHM3aluK U COIMYTCTBYIOIIUX CITY>K0, 0COOBIi
Croco0 B3aWMOJICHCTBUSL C BHENTHEH Cpenoun
MPUJIAET 3TOMY CyOBEKTYy MHPOBOIO XO3siicTBa
HEMaJio YHUKAJIbHBIX CBOMCTB, 00YCIIOBIHMBAIOIINX
CIOCOOHOCTB K CAMOPA3BUTHIO T10 ITyTH HOBBILIEHUS
3¢ HEKTUBHOCTH ACATENLHOCTH M OTIIMYAIOIINX OT
CTPYKTYP BHEKOPIIOPATUBHOTO CEKTOPa SKOHOMUKH.

- THK xak nepBHYHOTO 311€MeHTa INI00aTbHOM
SKOHOMUKH — LEJIOCTHOM CHCTEMBI, SBJISIOIICHUCS
nepeoBoi M Hambosee AMHAMUYHOM YacThIO
MHPOBOTO XO3SIHCTBA U (POPMHPYIOIICICS Ha OCHOBE
TPAHCHAIIMOHATILHOTO Pa3eNICHUs TPy/a.

- THK kak »rneMeHTa T1100adbHBIX
OTpAacCIIeBbIX PHIHKOB, BHICTPAUBAIOIINX CHUCTEMY
MEXOTPACIIEBbIX OTHOIICHHH B paMKax IJ100aIbHOM
SKOHOMUKH.

- THK kak reHeparopoB «IpaBWJI WUIPbD)
Ha TIOOATBHBIX PBIHKAX U YYACTHUKOB OCTPOM
KOHKYPEHIIIH, 3aCTaBIISIONICH CHIKATh OM3HEC-
CTPYKTYpPbl HU3JIEPKKH U PHUCKH, YBEIUUYUBAs
MacmTalObl MPOW3BOJICTBA U BBOJS HOBEHININE
TEXHOJIOTUH, UCKATh HOBBIE PBIHKHU, ACIIEBYIO
pabouyro cuily, pa3MmelmiaTb MPOU3BOJCTBO Ha
TEPPUTOPUSIX C MUHUMATEHBIM HAJIOTOOONIOKEHUEM
u T.1. (Tpudonosa, 2013).

- THK kak opraHu3aropoB 3BOJIFOLIMOHHOTO
Mepexo/ia OT JMOXU KECTKOM KOH(PPOHTALUU B
MeK(pUpMeHHOM OOphOE K B3aMMOBBITOJHOMY
COTPYAHHUYECTBY. OTO BEAET K CIUIOYEHHIO
B3aUMOJICUCTBHM, YCUIIEHUIO B3aIMO3aBUCHMOCTH
KOMITaHHH U YTITYOIEHHIO KOHCOMUIAINH CUCTEMbI
100aIbHOM YKOHOMUKH B 11€70M. B ToXe Bpems
CTPEMUTENIBHOE HAapaCTaHUE MEKKOPIIOPATUBHOM
KOHTAKTHOCTH MHOTOKPAaTHO YCJOXHSET
reorpauueckuii aHaau3, TpeOyeT 3HAHUS YKe
HE CTOJIBKO «Pa3bE€IUHUTEIBHBIX», CKOJBKO
«OOBEMHUTEIBHBIX) CHJI, TUIAaTQOPM U TEXHOIOTUI
THK.

- MHOTOCITOIHOCTH, YKECTKOM COMOTUMHEHHOCTH
U  PpEriaMeHTUPOBAHHOCTH OTHOIICHUH

from other structures of non-corporative
commercial sector.

- TNC as the primary element of global
economy — a comprehensive system, which
is the advanced and most dymanic part of
world economy and is formed on the basis of
transnational labor distribution.

- TNC as an element of global market of
commercial branches, which make a system
of interborder relations within the framework
of global economy.

- TNC as a generator of ,,game rules® in
the global market and a participant of a strong
competition, which causes the decrease of
the business structure costs and risks and
the increase of production by introducing
the recent technology; the detection of
new markets, cheep labor; distribution of
production in minimal tax territories, etc.
(Tpudonona, 2013)

- TNC as a trigger of the evolutionary
shift from the epoch of tough competition
among companies to the era of battle among
companies aiming at mutual cooperation.
This fact leads towards the joint actions,
strengthening the inter-companies dependency,
and a stronger general consolidation of the
global commerce system. Simultaneously,
the fast growth of the intercorporative contact
additionally complicates the geographical
analysis, demands knowledge on ,,combining*
forces, platforms, and TNC technologies.

- Multi-layering, dependency, and
arrangement of the relations among the
international companies. The hierarchy of
the corporative sector of world economy
has been clearly determined by the research
run by experts at the Swiss Federal Institute
of Technology in Zurich. Having used a
special methodics and Orbis 2007 database,
they infered that less than 1% of companies
practically make a global economic
superstructure, which controls almost half
the world economy. (http://gtmarket. ru/
news/corporate/2011/10/24/3685;  Vitali,
Glattfelder, Battiston, 2011)

- The vast number of connections and
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MEXKIyHApOJIHbIX KoMMaHui. MepapXxuyHOCThb
KOPIOPATUBHOTO CEKTOpa MHUPOBON SKOHOMHUKHU
YeTKO 3a(hPMKCUPOBAIIH, B YACTHOCTH, UCCIIEAOBAHUS
cneruanuctoB IlIBeiinapckoro denepaibHOro
uHCTUTYTa TexHojoruii B Llropuxe. Mcnonb3ys
CHEIHAIbHYI0 METOIMKY M ONUpasich Ha 0azy
maHaeix Orbis 2007, oHM BBISIBHIIM, YTO MEHEE
1% xoMmnaHuil (pakTUYECKH MpPEACTaBIsET COOOH
I00AJIbHYI0 AKOHOMUYECKYIO CYNEPCTPYKTYpY,
KOTOpass KOHTPOJUPYET TOYTH TMOJOBUHY
MupoBoit 3xkoHomuku (http://gtmarket.ru/news/
corporate/2011/10/24/3685; Vitali, Glattfelder,
Battiston, 2011).

- KonoccanbHOro uncna cBs3ell 1 OTHOIIEHUH
THK: XeCcTKMX M MSTKHX, BEPTUKAJIBHBIX WU
TOPU30HTAJIbHBIX, OJMPKHUX U JATBHUX, YCTONUYHMBBIX
Y BPEMEHHBIX, OYEBUIHBIX U HE 04eHb. OTPOMHO HX
BHUJIOBOE Pa3HOOOpa3ue, HaurHas OT KJIACCUUECKUX
I Teorpaduu XO3sMCTBa — OpPraHU3aIlMOHHO-
YIOPaBJIEHYECKUX, TNPOU3BOJCTBEHHBIX,
(MHAHCOBBIX, COBITOBBIX, WH(POPMAITMOHHBIX U
3akaH4MBas, MexxmaHoCcTHRIME (Vitali, Glattfelder,
Battiston, 2011).

- OCHOBHOW TaMMBbl CHCTEMOOOPa3YIOLINX
CBSI3€H, YTO ONUPAETCH, 110 KpaliHEe! Mepe, Ha J1Ba
BakHbIX MoMeHTa. Bocnipustiie THK, Bo-niepBbIX,
KaK 0CO00M XO3SMCTBEHHON CHUCTEMBI, 3JICMCHThI
KOTOPOH CBSI3aHbl JKECTKMM PUTMOM BHYTPEHHETO
B3aUMOJICHCTBUSA, &, BO-BTOPBIX, KaK OTKPBITOU
XO3MCTBEHHOW CHCTEMBI, IIOJIararolencss Ha
PBIHOYHBIE MEXaHU3MBI.

- CHCTEMHOCTH HE€ TOJIbKO BHYTpPU-, HO U
MeX(QHUPMEHHOTO B3aUMOJICHCTBUS, MPHUIAIOIIEH
0CO0YIO 1I€JIOCTHOCTh TIOOAIbHOM 3KOHOMUKE,
o0ecrieurBas ee HerpepbIBHOE (PYHKIIMOHUPOBAHUE,
00BEMHSISI €€ COCTABHBIEC YACTH B IIEJIOCTHOCTD KaK
10 TOPU3OHTAIH (30HBI U PaliOHBI PA3HOTO paHTa,
ropo/Ia, TOKAJIMTETHI), TAK U 110 BEPTHKAIH (ChephI,
oTpaciu, BUbI JesTeabHocTH) (Maeproiis, 1986,
c.41).

relations among TNCs: tough and gentle,
vertical and horizontal, close and distant,
permanent and temporary, obvious and
hidden. The extreme diversity of connections,
starting from those typical of the geography
of commerce (organizational management,
production, financial, information) al to the
interpersonal relations. (Vitali, Glattfelder,
Battiston, 2011)

- The primary string of connections
that form the system relying on two major
features: first, the notion of TNC as a special
commercial system the elements of which are
connected through the internal mutual impact;
second, an open commercial system, which
rests upon market mechanisms.

- The systematicity inside and among
companies, providing world economy with
unity, helping its continuous functioning,
bringing together all its parts both horizontally
(differently ranked zones and regions, cities,
localities) and vertically (spheres, branches,
types of activities). (Maeproiiz, 1986, c. 41)
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OCHOBHBIE ITOJIXO/IbI B
KOPITOPATMIBHOI TEOI' PAOUI

Pemienne wuccnenoBarenbCcKux 3axad u
JOCTH)KEHHME TJIAaBHOW LEJIH KOPIOPAaTUBHOMU
reorpapuu — JAeI0 BecbMa CIOXHOE,
MHOTOTpPYAHOE, TpeOyeT MPUMEHEHUsI, CUHTEe3a
Pa3HOOOpa3HbIX HAyUHBIX TOJX0/I0B, B TOM YHUCIIE
U3 CMEXHBIX C COLHMAIbHO-dKOHOMHYECKOU
reorpadueit quctmmuinH. Ho, nokanyi, cpeny Hux
0c000€ MECTO TPAAULIMOHHO OTBOANUTCS HCTOPUKO-
reorpaduueckomy, (GyHKIIMOHATLHO-OTPACICBOMY
U TEPPUTOPUATHLHOMY.

HcTopuyeckuil Mmoaxox NPUHIMIIHAIBHO
Ba)KEH B aHaJIM3€ (pa3, BO-NIEPBbIX, BOSHUKHOBEHHUS
u cranosnerns THK, cmen ux mokonenuii (cBoero
pona y3Kuil Io1xo1), BO-BTOPBIX — (POPMUPOBAHMUS
KOPIOPAaTUBHOI'O CEKTOpa MUPOBOTO XO3siICTBa B
LIEJIOM M U3MEHEHUH BCEX CTPYKTYp INI00aIbHON
SKOHOMUKHU (1mpokuit noaxoxn). Eciu nepssiii
aCIleKT HU3Y4Y€H U OTpaXeH B CIEeLHaJbHOU
auTeparype AoBoJIbHO Xopomo (Boporthes,
2000; KHOPYC, 2008 u MHOTHE 1Ip.), TO BTOPOM
— Topas3no ckpomHee. [7obanpHas SKOHOMHKA
ropaszo MOJIOXE MHUPOBOIO XO3sMCTBa, €€
BO3pacT — 4yTh OoJjiee CTOJNETHs: IOSBICHHE
nepBeix THK B dopme kapreneit 1 CHHAUKATOB,
3aHMMAaBIINXCSd B OCHOBHOM pa3palOTKOH H
N00bIYEH CHIPHEBBIX PECYPCOB B KOJOHHAIBHBIX
crpanax Asuu, Appuku, JlaruHckoit AMepuku,
a TaKke HX NepepabOoTKOH B METPOIONIHSX,
o0biyHO narupyetcst koHoM 19 B. (KHOPYC,
2008). OqHa u3 akTyaabHBIX U OMIKANIINX 3a/1a4
KOpIOpAaTUBHOU reorpaduu — 3Tanu3upoBaTh,
BCKPBITh TPUYMHHO-CJIECTBEHHBIEC B3aMOCBA3U
U OXapaKTepu3oBaThb caM XOJ Ipolecca
TPaHCHALMOHAJIN3alUM MHPOBOIO XO35HCTBa
— u3MmeHenus poiu THK B xu3Hu roponos,
TEPPUTOPHUH, CTPaH, PETMOHOB, MHUpa B LIEJIOM;
BO3HUKHOBEHUS U pa3BUTHUSA I100aIbHOU
SKOHOMUKH Ha npoTtsokenun 20—21 BB.

OTtpacieBoil moaXo/ HAIEJIEeH Ha BBISABICHUE
XapakTepa U JUHAMUKY W3MEHECHHHW CTPOCHUS
ro0anbHOW HPKOHOMHUKM Ha Makpo-, Me30- U
MHUKpPOOTpacieBOM YpoBHsX. OpraHuzanus u
00I1IMi1 BEKTOp pa3BUTHSI COOCTBEHHO KOPIIOpaIuii
BO MHOTHX CJlyyasX OYEBMJIEH — MO MyTH K

BASIC APPROACHES IN CORPORATIVE
GEOGRAPHY

It is a rather complicated work to solve
the research tasks and reach the final goal of
corporative geography. Hence, it demands
the application and synthesis of different
scientific approaches, including disciplines
similar to social-economic geography.
Nevertheless, the focus is on the hystorical-
geographical, functional-commercial, and
territorial approaches.

The hystorical approach is basically
relevant for the phase analyses — the
emergence and foundation of TNCs, the
shift between new generations of TNCs (so-
called narrow approach), the formation of
the corporative sector of world economy in
general and change in all the structure of
global economy (wider approach). The fist
aspect has been thoroughly introduced in
books (Bopotues, 2000; KHOPYC, 2008,
etc.) but the second one has not. Global
economy is far more younger than the world
commerce and its growth is not older than
a century: the emergence of first TNCs in
forms of trusts and unions, dealing with
exploitation of raw materials in colonies in
Asia, Africa, South America and processing
in metropols in late 19th century. (KHOPYC,
2008) One of th recent tasks of corporative
geography is to determine the steps and
find the causal connections in the process
of transnationalization of world economy
— the shift in TNC role in cities, territories,
countries, regions, and world in general;
emergence and development of global
commerce in 20th and 21th centuries.

The approach to commercial branches
has an aim to single out the features and
dynamics of changes in the organization of
global economy at macro, mezo, and micro
levels. The organization and the common
vector of development of corporations is
evident in many instances on a way towards
semi-functionality and multiple profiles. The
“portraits” of specific commercial global
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NMoMU(YHKIIMOHATTBHOCTH ¥ MHOTOTIPO(MUIIEHOCTH.
OTHOCUTENIBHO OHATHBI KITOPTPETHDY OTAECIIBHBIX
100JIbHBIX OTPACIEBBIX PHIHKOB, KYPHPYEMBIX
HeckosbkuMu THK. OnHako, BOIIpockl, HarpuMep,
MexotpaciieBoro B3anmoseiicteus THK u onenku
OTpPACIIEBO CTPYKTYPHI INT00AILHON SKOHOMHKH B
LIEJIOM TI0KA JIeXkaT B cepe «Teppa MHKOTHUTOY;
MKJTyT CBOUX M3bICKATeNeH, pa3paboTKy anroputMa
MOUCKa U KOHCTPYKTUBHOTO pemieHusd. Cenyac
MOKHO TOJIBKO MpEAIoJaraTe pa3jindyus B
CTPYKTYp€ BHJOB JESITEIbHOCTH, HANpHUMEDP,
MHPOBOTO XO3SICTBA U TN100AIbHON SKOHOMUKH.
NHTYUTHUBHO NpOTHO3MpyeMasi MOBBIIICHHAS
noyisi B T00albHOW SKOHOMHKE OTpaciew,
TECHO B3aMMOJEHCTBYIOIIUX C HAyKOU H
TEXHUKOW, WHHOBAIITMOHHBIX, TaK HA3bIBAEMBIX
MPOMYJILCUBHBIX BHJIOB JEATEILHOCTH, BIIOJIHE
MOXET OBbITh HEUTPAIN30BaHa BECOMOCTBIO cep,
OTIIMYAIOIIUXCSI TPYIOEMKOCTBIO U HE TPEOYIOLINX
0c000 BBICOKOW TEXHOJIOTUYHOCTH.
[IpumeHeHne TeppUTOPUATIBHOTO IOAXO0JA
B KOPIIOPAaTHBHOHN reorpaguu yxe H3Ha4aIbHO
CTaJKMUBAETCS C HEMalbIMU TPYIHOCTSIMHU,
Ha4YMHAs C OTCYTCTBUS JOJHKHON 00eCTICYeHHOCTH
MEePBUYHON CTAaTHCTHYECKON HH]Opmanuei,
€€ COMOCTaBUMOCTH W 3aKaH4MBas claboi
OTpPa)XaeMOCThIO B  KOJHMUYECTBEHHBIX
M KA4ECTBEHHBIX MOKa3aTensiXx MHOTHUX
0COOEHHOCTEH TpaHCHAIIMOHAIBHOTO OW3Heca.
Kak mnokasesiBaer ananu3, THK ornuuarorcs
«pa3yMHOW» MPUBA3AHHOCTBIO K YCIOBHUIM
MaTepuHCKOW Tepputopuu. OHHM anpuopu
HaleJIeHbl Ha IMOHMCK YCIeXa Ha BHEIIHUX
pPBIHKax, I71€ BO3MOKHOCTH ISl JAE€ATEIbHOCTH
ropasio LIMpe, a PUCKU U U3AEPKKU YaCTO HUXKE.
Xots, ¢hopmbl MOAOOHOrO0 pojaa IKOHOMHKO-
MPOCTPAHCTBEHHBIX COOTHOLIEHUH BecbMa
pasnuuHbl. HecnydaiiHO, B MEXAyHapOJIHOM
MpaKTHKe BblAesAeTcsa Heckonbko TunoB THK o
TeppUTOpUATILHOU chepe NMpuiIoKeHHus: Ou3Heca,
NPUHIUIIAM B3aUMOJEUCTBUS MATEPUHCKOU
KOMITAaHUU C JIOYEPHUMH IpeanpuarusaMu. Yactob
U3 HUX — «JOMAalIHUE» — TOJBKO YaCTUYHO
BBIHOCSAT TPOU3BOJICTBO 3a MpENEbl CTPaHBbI,
4acTO UMEHYEMbIX HHTEPHAIIMOHAILHBIMH; YacTh
— OaynaHcupyeT Ha ypoBHE «pudptu-pudTu»,
4acTh — MAaKCUMaJIbHO pa3BEpPHYTa BOBHE U BBICOKO
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markets run by a few TNCs are relatively
clear. Still, matters of interaction among
commercial branches of TNCs and the process
structures of commercial branches in global
economy are still ,,terra incognita®; theyawait
new researchers, the design of the search
algorithm, and a constructive solution. At
the moment, we mayonly assume structural
differences among certain activities and
domains, e.g. world economy and global
commerce. An intuitively forecasted increase
of the ratio of global commercial branches
, in which there is a tight interrelation with
science and technology, and innovations
of so-called propulsive activities, may be
completely neutralized by the relevance of
spheres that are different and do not call for
the high technology.

The application of the territorial approach
in corporative geography has met difficulties
many times, starting with the lack of necessary
primary statistical data and data comparation
all the way to the poor impact of transnational
business according to the quantitative and
qualitative indicators. In line with the
analyses, TNCs are ,,reasonably* connected
with the conditions of the home territory.
They are apriori focused on the success in
foreign markets at which they have better
prospects and fewer risks and costs, although
similar forms of economic-spatial relations
largely differ. It is not a coincidence that
the international practice singles out several
types of TNCs according to the territorial
sphere of business activities — principles of
mutual impact among the mother company
and daughter companies.

A part of these (the ,,local® ones) only
partly export their production and are often
referred to as international; some of these
operate on the ,fifty-fifty“ basis; some
are actually highly integrated into the
international production (global corporations).
Such types of companies well correspond to
the index of company internationalization,
which maintains the level of TNC inclusion
into the foreign goods and service production.
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MHTETPUPOBAHO B MEXYHAPOJHOE IPOU3BOICTBO
(m1obanbHbIe Kopriopalyu). Takue THITbI KOMITaHHHA
XOpOIIO KOPPECTOHAUPYIOTCS C H3BECTHBIM
WHJEKCOM HWHTEpPHAIMOHATIU3AINN KOMITaHUMH,
KOTOPBII oTpaxaeT creneHb BoineyeHHocTH THK
B MPOU3BOJICTBO TOBAPOB U YCIYT 33 PYOEIKOM.
Nupekc WHTEpHALMOHAIM3AUN KOMIAHUN
paccuMThIBAETCS KaK CyMMa TPEeX BEJIUYHH: JOIH
aKTHUBOB 3a PyOEKOM B 001IeM 00beMe aKTUBOB
THK, momu mponax 3a pyOexoM B 00111eM oobeme
MPOAAXK ATOW KOpIIOpalluu, J0JH MEepcoHaa 3a
pyOekoM B 00IIEH YHCIEHHOCTH TIEPCOHAJIA STOU
THK.

Tak unu uHave, Ho 001ast POCTPAHCTBEHHAS
KapTUHA «JEJOBOM AaKTHUBHOCTU» MHpa
Ha TpPaJULUMOHHOM YpPOBHE CYOBEKTOB
XO3SIIICTBOBaHUS, MPEXKIE BCEro, CTpaH, U Ha
ypoBHe THK MoOxeT U A0JKHA CylI€CTBEHHO
pasnuyaTtbcsi. B 1aHHOM KOHTEKCTE BaKHO
OTMETUTh U emule oaHy ocobeHHocTh. THK,
OPOAUB 0COOYI0 MAaHEBPEHHOCTh OM3HEeca U
rUOKOCTh JICWCTBUN B MPOCTPAHCTBE, 3a4acCTYIO
omnpenensor (yHKUHOHAIBHYIO HAYUHKY,
XapakTep pa3MEUICHHs, €CTECTBCHHYIO W/WIH
HCKYCCTBEHHYIO HAaKauKy MMPOBBIX «IIOJIOCOB
pOCTa» M «KJIACTEPOB AEIOBON AKTHUBHOCTHU.
BwMmecrte ¢ TeM, IMEHHO MEK/TyHapOIHbIE KOMITAHUN
OTBEYAIOT HE TOJIBKO 332 0COOYI0 TMHAMUKY, HO U
MOBBIILIEHHYI U3MEHYMBOCTh SKOHOMUYECKOTO
na"amadTa ropooB, CTPaH U PETHOHOB, CHIILHO
Pa3IMYAOIIETOCs B YCIOBUSX «TYYHBIX JIET» H
BpPEMEH «IycThIX Tapenok» (Pognonosa, Ciyka,
2014, c. 55).

I[Ipy wuU3ydYeHHUH TEPPUTOPUAIBHOU
BeIpaxkeHHOocTH JaeaTenbHoctu THK wu
TpaHCHAIIMOHAU3allUd MUPOBOM IKOHOMHKH B
LIEJIOM 11eTIECO00Pa3HO UCTIOIB30BaTh JIBA PA3HBIX
Y OPraHUYHO B3aMMOJIOTONHSAIOIIUX APYT JIpyra
TePPUTOPHUATIBHBIX TOJIX0Ja: KOHTUHYaJIbHO-
MPOCTPAHCTBEHHBIM M JUCKPETHO-apeaIbHbIM.
[epBbIii — OTIMYAETCSI IUPOTOM JIEMEHTHOM Oa3kbl,
100aJIbHBIM OXBAaTOM; MO3BOJISIET YHOPSAOUYUTH
MIPEJCTABJICHHUS O CTEIIEHH BOBJICUEHHOCTH CTPaH
Y TEPPUTOPHI B TPAHCHAIIMOHAIBHOE pa3/iesicHHe
Tpyza. B wactHocTH, OH XOpoUIO peanau3yeTcs B
pamKax reorpauueckoro aHajau3a U3BECTHOTO
MHJEKCa TpaHCHAlMOHAIN3auu crpad. Muneke

The index of company internationalization is
calculated on the basis of the following three
quantities: the ratio of foreign assets in total
TNC assets, the ratio of foreign sales in total
sales, and the ratio of foreign staff to total
staff of a TNC.

Anyhow, the joint image of world
,,business activities® at the level of action
subjects, e.g. countries, and at TNC level can
and must essentially differ from one another.
Within the given context, it is crucial to
mention yet another feature. Having created a
special maneuver of business and area actions,
TNC are often determined by the functional
“filling”, the nature of distribution, natural
and/or artificial “pumping” of global “poles
of growth” and “business activity clusters”.
Therefore, it is precisely the international
companies that are responsible for not
only the dynamics but also for the frequent
fluctuations in the commercial landscape of
cities, countries, and regions, which largely
differ in “hard times” and “hungry years”.
(Ponuonosa, Cnyka, 2014, c. 55)

As we study the territorial distribution of
TNC activities and the transnationalization of
global commerce in general, it is appropriate
to use two approaches, i.e. the continuous-
spatial approach and the discrete-areal
approach. The first one differs in the width
of element basis, i.e. the global range, and
it helps regulate the idea on the level of
inclusion of countires and territories into the
transnational labor distribution. Specifically,
this approach is best realized within the
geographical analysis of the known index
of country transnationalization. The index
of country transnationalization is used to
determine the relevance of foreign TNCs in
a country’s economy. It is calculated as the
sum of four values: the ratio of direct foreign
invetment in all the capital investments in
a country; the ratio of accumulated direct
foreign investment in a country as opposed
to a country’s GDP; the ratio of employees
in subsidiaries within total employees in a
country. The second approach is less relevant
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TPAHCHALMOHAJIN3ALIMY CTPaH OLICHUBAET 3HAYECHHUE
nHoctpanHbix THK B skoHOMUKE cTpaHbl. OH
pacCUMTHIBAECTCS KAK CyMMa YEThIPEX BEJIMYUH:
JIOJIs1 IPSIMBIX MHOCTPAHHBIX MHBECTHUIIMM BO BCEX
KallMTaJIbHBIX MHBECTULIUAX CTPAHBI, OTHOLLICHHUE
HAaKOIUICHHBIX B CTPAaHE MPSAMBIX MHOCTPAHHBIX
naBectunmii Kk BBII ctpansr; mons dunuanos
HMHOCTpaHHBIX Kopropanuii B mpou3BojacTee BBIIT
CTpaHbI; I0JIS 3aHATHIX Ha ATUX (UIIHaIax BO Bce
YHUCJICHHOCTH 3aHATHIX B CTpaHe. BTopoil — MeHee
OJTHO3HAYHBIA U 00jiee CIIOKHBIN, HCXOIAIINN U3
HEOHOPOTHOCTH SKOHOMUYECKOTO IMTPOCTPAHCTRA,
MIPUBJIEKATEIHHOCTH TPUPOIHBIX U COIUATBHO-
SKOHOMHUYECKHUX YCJIOBHH, BO3MOXKHOCTEHU
dbopmata neMCTBUM U, COOTBETCTBEHHO,
JaJleK0 HE TOBCEMECTHOCTU pa3MEIICHUS
nenoBoit aktuBHOcTH THK. MHBIMEH clOBamu,
TMCKPETHO-apealbHbIN MOJIX0Jl OPUEHTHPYET
KOpPHOPAaTUBHYIO reorpauio Ha aHalu3
OT/ICJIbHBIX OYaroB M apeasioB SIBJICHUS PA3JIMYHOTO
Macmitaba. B Bune, Hanpumep, KpyIHBIX 30H
CKOIUICHUSI MEXIYHApOJHOTO MPOU3BOJCTBA
(PKCIOPTHO-MIPOU3BOJACTBEHHBIE TIOLIAAKHU
tuna «Makunagopac» ¢ JbIOTHBIM PEKUMOM
MIPEANPUHAMATEIILCTBA); MOIIHBIX KOMIUIEKCHBIX U
OTpAacIIeBbIX MTPOU3BOACTBEHHBIX WJIK HHOTO pojia
KJIACTEPOB MUPOBOro 3HaueHus (CHUIMKOHOBas
JI0JIMHA, TYPUCTCKUN palloH AHTajbs, CIyCTOK
aBTOMPOM3BOAUTENCH paznuuHbiX Gupm B CaH-
[Taymy); rOpoICKUX LIEHTPOB — PE3UACHIIUI ITa0-
KBapTHUP KaK MaTEPUHCKUX, TaK U 3apyOeIKHBIX
KOMIIaHUH.

AKTVYAJIBHBIE [TPOBJIEMBI U
HACYIUIHBIE 3AJAUU
KOPITOPATUBHOW 'EOT PAGUH

Ilepen xopmoparuBHOW Treorpadueii, Kak
riepe/T JIF0ObIM HOBBIM HayYHO-HCCIIEI0BATEIILCKUM
u o0pa3oBaTebHBIM HaNpaBlIeHUEM, CTOUT
HEMaJIo MpoOJIeM U TPEOYIOIINX PEIICHUS 3a/1a4.
[Ipencrapnsiercs 1ienecooOpa3HbIM OpraHU3aLus
KOHCTPYKTUBHOTO TIOMCKAa U KOHIIEHTpaIUs
YCUJIMH YYEHBIX Pa3HbIX MOKOJIEHUH B paMKax
CJICTYIOIIMX KJIFOYEBbIX KOMIETEHIIMN U PyHKIUN
JUCLUIUIAHBL:
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and more complicated. It starts with the
inequity of the economic space, the appeal
of natural and social-economic conditions,
opportunities for action formatting, and
an evident limitation of the TNC business
activity distribution. In other words, the
discrete-areal approach shifts the focus of
corporative geography onto the analysis
of specific focal points and areas in which
different phenomena occur. An instance
are gigantic zones of accumulation of
international production (export-production
platforms such as ,,Maquiladoras* with the
benefit-oriented business regime); powerful,
complex, expanded production clusters that
are world relevant (Syllicone valley, Anthalia
touristic area, Sao-Paolo car producers); city
centers — residences of head offices of both
local and foreign companies.

CURRENT PROBLEMS AND
RELEVANT TASKS OF
CORPORATIVE GEOGRAPHY

Just as any other novel scientific-research
approach and educational module, corporative
geography is facing many issues and tasks that
need to be answered and dealt with. It seems
neccesary to organize the constructive studies
and efforts of the scientists of different age
within the following key competencies and
functions of the discipline:

1. The organization of information
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1. HanmaxuBanue opranusanuu cbopa,
CHUCTEMAaTH3alluM M TEPBUYHOrO aHalin3a
uHpopMmaruu. M3BecTHO, UTO HA CETOAHSIIHUN
JN€Hb CYIIECTBYET HEMaJI0 HMCTOYHHKOB
naHHelx o gearenpHoctd THK, Haumnas ot
€XKETOJHBIX 00sA3aTeNbHBIX O(UIHATBHBIX
OTYETOB KOpHOpauui, W 3aKaH4YuUBaf,
CHUCTEMOHN pa3HOOOpa3HbIX MEXKIyHapOJHBIX
pelituHTOB (Hampumep, pedTuar Popoc-2000
u np.) (http://www.forbes.com), mo3BOJISIOITHX
MIPOBOJIUTh CPABHEHUS YCIEIIHOCTH Pa3BUTHUSA
U DKOHOMHYECKOH 3(P(PEKTHUBHOCTH KOMITAHHM.
OpHako, TaneKo HE BCE NCTOYHUKU OTIIMYAOTCS
MOJTHOTOM M CONOCTaBUMOCTBIO JIaHHBIX, B TOM
Yyycjie NMPUBOJUMBIX Ha pa3Hble AaThl; 4acTo
rpemaTr 3aKpbITOCTBIO WJIM OTPaHUYEHHOCTHIO
CBEJICHUI B CWJIy MX BOCHHOM, YKOHOMHUYECKOM,
MOJIUTUYECKON TaWHbl M T.JA.; CYIIECTBEHHO
3ama3bpIBAIOT C UX MyONWKaIMed 1o BpeMEHH.
bonee Toro, cama ciiokuBIIasACS KOHCTPYKIUS
MPEeIOCTaBIsIeMO WH(POPMAIH, B TOM YHCIE
U B NIEPBYIO OYEPEb MHOTUX MEXIyHapOJIHBIX
opranuzaiuii (OOH, Bcemuphsiii 6ank u ap.),
OKa3bIBAETCSI COBEPLICHHO HENPUTIOAHOW s
1eJIe He TOJIBKO KOPIIOPAaTHBHOM reorpaduu, HO
U B LIEJTIOM JUIS1 SKOHOMHYECKHUX U TeorpaduecKux
HCCIIEJOBAHUH.

2. Tpebyetcst onpeaenuTbesi ¢ BPeMEHHBIMU
paMKaMHM CheMa TNEPBUYHON (aKTUUECKOU
unpopmanuu. OueBHAHO, 4YTO Hauboiee
YAOOHBIMH Ul aHAJIM3a MUPOBOTO XO3SHCTBA,
kak ykaspiBan H.B. Aunucos, sBiswoTCs
necsaTuiaeTHue mnepuonbl. «OOBIYHO OTH
«KJIFOYEBBIE» J1aThl XOPOILO MPEICTABIEHbI B
pa3IUYHBIX CTAaTUCTUYECKUX CIPABOYHHUKAX,
YTO ympouiaer noirydenue uHpopmanuu. Takue
MEPHUO/IBI AOCTATOYHO MOJTHO U YETKO MO3BOJISIOT
paccMOTpeTh peaau30BaHHBIE JOCTUIKEHHS B
Hay4YHO-TEXHUYECKOM IIPOrpecce pa3HbIX CTPaH U
MHpa B LIEJIOM. 32 TaKOW NEPHO OCYILIECTBIIACTCS
BECh IMKJI pa3pab0TK1 MHHOBAIIMOHHON TEXHUKU
U TEXHOJIOTMH, €€ BHEIPEHUE B MPOU3BOACTBO,
OCBOEHHUE M3TOTOBIICHUSI M3JEIUN U COBIT HX
Ha BHYTPEHHEM U BHEIIHEM PbIHKax» (AJMCOB,
1999). B pamkax koprnopaTuBHOI reorpaduu
M0J00HbIE BPEMEHHBIE OTPE3KH JIOMYCTHUMBbI
JUISL UCCJIEIOBAaHUM Ha BBICILIEM YPOBHE — BCEU

collection, taxonomy, and primary analysis.
Nowadays, it is well-known that there are
many data on TNC activities, such as the
mandatory annual official corporative reports
or the system of different international
rankings (e.g. Forbes -2000 etc.) (http://www.
forbes.com), which help compare the progress
success and financial efficiency of companies.
Still, these information sources are far from
being complete and comparable, including
different entrance dates; the data are often
classified or limited due to their military,
economic, or political confidentiality, etc.;
essentially, the data publication is often late.
Furthermore, it turns out that the existing
information that is being offered (including
many international organization such as UN,
World bank, etc.) is not appropriate for the
purpose of corporative geography or some
other economic and geographical studies.

2. It is crucial to determine timeframes
for the assumption of the initial factographic
information. Ten-year periods seem to be
most suiatble for the global economy analysis
as suggested by N. V. Alisov. ,,These “key”
dates are usually well-represented in different
statistical handbooks, which helps us get
the information easily. These timeframes
provide a clear and full insight into the recent
scientific-technical achievements of different
countries and world in general. During one
timeframe, there has been a whole cycle
of innovative technique and technology,
they become incorporated in production,
new products are introduced and they are
presented in both local and international
markets.“ (Amucos, 1999) In corporative
geography, timeframes are allowed for the
low-level studies. The ability of TNCs to alter
their inner structure demands the monitoring
organization and annual information check-
up.

3. The comprehensive basic abolute
and relative indicators and features, and the
complex indicators and features acceptable
for corporative geography still remain an
open issue. These must rely on the available
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r100aJbHOM PKOHOMHKH, HO HENpPHEMIIEMBI
Ha HHU30BOM ypoBHe. CrnocoOHocts THK k
MOBBIIIEHHOW HW3MEHYMBOCTU BHYTpPEHHEH
CTPYKTYpbI TpeOyeT opraHu3aliii MOHUTOPUHTA
Y ©KETrOHOM CBEPKH JaHHBIX.

3. CamocTosiTenbHas W TMOKa OTKpBITas
mpo0emMa — COBOKYIHOCTb 0a30BbIX a0COMIOTHBIX
U OTHOCHUTENBHBIX MOKa3areei, KOMIJIEKCHBIX
WHJIMKATOPOB M XapaKTEPUCTHUK, MPUHITHIX
B KopmopatuBHOU reorpaduu. OHU TOJDKHBI
OMUpaThbCid Ha JOCTYNHYI CTaTUCTHYECKYIO
nHpOpManMI® U OJHOBPEMEHHO OBITh
MIPUTOJTHBIMU ISl PEaIbHOTO OTPAXKEHUsI BECbMa
CIIOKHBIX SIBJIEHHI W NPOILIECCOB, B TOM YHCIIE
YHCTO TeorpaduyecKux.

4. OcTpo cTOUT BOHpPOC O pazpaboTke
MOHATHUIHO-TEPMHUHOJIIOTMYECKOTO amnmnapara 1o
IyTH KaK YTOUYHEHUs COAECpKaHUs, aJanTaluu u
MOJIEpPHHU3ALIUH YK€ CYILECTBYIOIUX MOHATUHN U
TEPMHUHOB, TaK ¥ BBIPAOOTKM HOBBIX, Hanbosee
TOYHO OTpPaXXKalIIUX HCCIEA0BATEIbCKYIO
cneuuuKy W coAepKaHHe KOPIOpPATUBHOU
reorpadpuu. Opna w3 OAWKaAUMUX U
NPUHIUIINAIBHBIX 3aJad B O3TOM IIJJaHE —
BbIpa0OTKa YHU(DHUIUPOBAHHON U OOLICTIPUHATOM
nepununuun THK. B Hacrosimee Bpems B
CTeLMATbHON ITepaType MOXHO HaiTu Gonee
JeCSTKAa OINpEJEJIeHNUM, HauuHas OT BecbhbMa
JTAKOHWUYHOU THUTIA «Tr00asi KOMIaHUs, UMEIOIIast
IIPOU3BOJCTBEHHBIE MOIIIHOCTHU 3a IPAHULEI», U
3aKaH4MBasl CBEPXPA3BEPHYTOMN, IOATOTOBIEHHON
cnequaiabHelM nogpasnenenueM OOH mo
TpaHCHAIIMOHATBHBIM Kopriopauusm. [locnenusis,
BIIUTAB HEMAJIO KOMIIPOMHUCCOB, OCTaeTCsl BCe-
TaKd HEJJOCTAaTOYHO TOUHOU U emKoil (I'onmkoBa,
2010; FOHKTA/, 2001; UNCTAD, 2007).

5. lIupoko mpoOiaeMHOE ToJie B pamMKax
COOCTBEHHO HAy4YHO-UCCJIEN0BATEIbCKOU
GyHKIHMU KOpHmOpaTUBHOW reorpaduu.
BeposiTHO, 3TO Tema Il CaMOCTOSITENIbHOTO U
MTOMCKOBOTO MPOU3BEEHUS, B KOTOPOM JIOJIKHO
MOJYUYUTh OCBEIIEHHE MHOTO BOIPOCOB.
Cpenu Hux, 0€3yCJIOBHO, IEIBIH Pl HOCUT
(byHAaMEHTaIbHBIN XapaKTep, BKIOYasi pa3BUTHE
KOHIENTYaJbHBIX OCHOB KOPHOpPAaTUBHOM
reorpaduu, co3gaHue €€ MPOCTPAHCTBEHHO-
BPEMEHHON mapajurmMbl, [03BOJSIOLIECH
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statistical information and be suitable for
the real presentation of rather complex
phenomena and processes, including those of
clear geographical nature.

4. There is also the current issue of the
pending terminology and concept, which
should help the content specification,
adaptation and modernization of the existing
terminology, and the solutions for the new
concepts and terminology that could precisely
reflect the research specificities and content of
corporative geography. One of the recent and
crucial tasks is to devise a unified and general
definition of TNC. Nowadays, books within
the field offer tens of definitions, starting with
the laconic one such as ,,any company that has
a productive power abroad®, up to a broad
one formulated by the UN expert department
for transnational companies. The latest one
still remains imprecise and wide despite many
compromises. (I'onukosa, 2010; FOHKTA/,
2001; UNCTAD, 2007)

5. A wide problem area within the
scientific reasearch of corporative geography.
This is probably a topic for some individual
research, which shuld cast light over many
questions. Some of these questions are
fundamental, including the formulation
of conceptual background of corporative
geography, creation of its space-time
paradigm, which should enable operations
with cycles, phases within the context of
spatial transformations under the influence of
many natural, economic, and social-economic
conditions and factors of different directions;
finally, this discipline should be given its
position among other geographical disciplines.
The second relevant task is closely connected
with the multi-layered subject matter, the
process, structure, and function of global
economy (special commercial markets, TNC
unions) on one side and features, metrics, and
construction of the global corporative space
on the other. The third relevant problems
refers to the vast number of private, but
pertinent, issues focusing on finding nuances
of determination and spatial expresiveness of
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ONnepupoBaTh BOJHAMH, LHUKJIaAMHU, QazaMu
CTAQHOBJICHUS B KOHTEKCTE MPOCTPAHCTBEHHBIX
TpaHchopMaIyii Mo BIMSIHUEM MHOTOUUCTICHHBIX
U  pa3HOHANpPABIEHHBIX MPUPOAHBIX,
SKOHOMHYECKUX U COLUAIBHO-MOJIUTHYECKUX
ycloBUW u (aKTOpPOB; yTOUHEHHE MecTa
OUCHUIUIMHBL CpenHu APYTHX HampaBleHUN
reorpaduyeckol Hayku. BTopoii o 3Ha4uMoCTH
MJacT 3aJady TECHO CBSI3aH C MPEIMETHBIM,
yIIyOJe€HHBIM U MHOTOYPOBHEBBIM HM3YUYEHHEM,
C OAHOM CTOPOHBI, MPOIECCOB, CTPYKTYPHl U
GbyHKIMA 1100IPHOM SKOHOMHKHU (OTACTBHBIX
OTpPACIIEBbIX PHIHKOB, aJibsiHCOB koMmanuii, THK),
a C Ipyroy — CBOMCTB, METPU3ALIMHA U CTPOCHUS
KOPHOPAaTUBHOIO MPOCTpaHCTBA Mupa. Tpernid
YpOBEHb — KoJIOCCaJIbHasi Macca 0oJiee YacTHBIX,
HO TaKXXe Ba)XKHBIX BOIMPOCOB, HAIICJICHHBIX Ha
PacKpbITHE MHOTUX HIOAHCOB OOYCJIOBIEHHOCTH
1 [IPOCTPAHCTBEHHOM BBIPAXKEHHOCTH XapaKTepa U
0COOCHHOCTEH TPpaHCHAIIMOHAIM3ALUH MUPOBOTO
XO3HCTBa.

6. Ocobas BOCTpeOOBAaHHOCTH 3HAHUMU
B o0nacTu KOpHOpPaTUBHOW reorpadun
HACTOWYHMBO TPEeOYeT YCKOPEHHOTo o(opMIIeHHS
U BHEAPEHHs TNOCIeAHUX HapabOTOK B
oOpa3oBaTeNnbHBIA MpoOLECC B By3ax. Yike
ceifuac HeoOxonuMMa JeTajibHas mpopaboTka u
MOJITOTOBKA MPOTPaMMBbl yUEOHBIX KypCOB JUIS
CTYJICHTOB, O0yJaroIuXcsi Ha reorpaduyeckux
(dakynpTeTax KJIAaCCUYECKUX YHHUBEPCHUTETOB,
tuna: «CoBpeMEHHOE KOPHOpPALUEBEACHHUEY,
«Kopnoparusnas reorpadus», «KoprnopatusHslii
CEeKTOp B Treorpaduu MHUPOBOTO XO3SICTBaY,
«KopmopanueBenenue kak HOBOE HalpaBlIeHUE
HCCIeI0BaHUi B reorpaduu MUPOBOTO XO3SHCTBAY,
«l'eorpaduueckue OCHOBBI HCCIEJOBAHUS
m100anbHON SKOHOMUKN» U 11p. [TomoOHOTrO pona
MpEeNIoKEHNUE B paMKaxX ydyeOHOTro IjiaHa, Kak
MIPE/ICTABISAETCS, MOKET MO3UTUBHO CKa3aThCs
Ha TOBBIIIEHUU KOHKYPEHTOCIOCOOHOCTH
reorpaduyeckux (paKyIbTETOB BY30B.

7. bonabumue pe3epBbl  CKPBITHI B
ONpeleIeHNd OCHOBHBIX HAaNpaBiICHUU U
MEePBOOYEPEIHBIX IIaroB MPaKTUUYECKOTO
NpUMEHEHUs] HCcleNoBaHUNM B oOnacTu
KOpIOpaTUBHOU reorpaduu. JTo Mpeanoaaraet
TPE3BYI0 OLIEHKY CHJI HCCIEI0BaTEIbCKOIO

the transnational world economy.

6. There is a special need for knowledge
within the field of corporative geography so
there is a necessity for a quick design and
introduction of the latest concepts to the
university curricula. It is already urgent that
we should clearly formulate and prepare
student curricula at the classical faculties
of geography, e.g. ,,Modern science on
corporations®, ,,Corporative geography*,
»Science on corporations as a novel research
discipline within geography of global
economy*, ,,Geographical background of
the global economy studies* etc. A similar
suggestion within the curriculum may
positively affect the competition among the
faculties of geography.

7. Still, it is neccesary to determine
the basic courses and primary steps in the
practical application of studies within the
field of corporative geography. This demands
an objective evaluation of the researchers
and a strong idea of the current interest and
specific needs of TNCs, especially in Russia.
It is also crucial to analyze the specificities of
development of activities of local companies
abroad, and not only the large TNC sectors.
Foreign investment in developed countries
means the inclusion of Russian commerce
into the international production cooperation.
From a longterm perspective, we strongly
believe that Rusian commerce may only
benefit from it. An efficient development of
many commercial branches with no foreign
participation, i.e. only the national market
and production, nowadays is virtually
impossible. In line with this, it is evidently
crucial to study foreign investment of Russian
companies with regard to their inclusion in
the international technological networks.
Thus, the foreign activity of Russian
medium enterprizes focused on the high-
technological commercial branches may
become one of the most pertinent factors
of the modernization of Russian commerce.
Hence, these companies need support from the
government. Different measures of support
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KOJIJIEKTHBA, a TAaKXe TECHbIH KOHTAKT H
MO3HAHUE 3aMHTEPECOBAHHOCTU M KOHKPETHBIX
Hyxka THK, npexne Bcero aelcTBYyHOLIHUX
Ha Tepputopuu Poccun. HeobOxomumo Takske
aHAJIU3UPOBATh OCOOEHHOCTU pa3BUTHUSA
WHBECTULIMOHHOW aKTUBHOCTH OTE€YECTBEHHBIX
KOMITaHUN 32 PyOeKOM, M HE TOJBKO KPYIHBIX
THK ceippeBoro cexkropa. MHBecTHpoBaHuE
3a pyOex, MpeXIe BCEro B Pa3BUTHIE CTPAHBI,
SIBJISIETCS] CIOCOOOM BOBJICUEHHOCTH POCCUHCKOTO
Ou3Heca B MEXJIYHapOJHYIO KOOIEpauuio
MPOU3BOJICTBA. DTOT MpOLEcC B CpeaHe- U
JIOJITOCPOYHOM MEPCTIEKTHBE MOT OB, TIO HAIIEMY
TyOOKOMY YOEXKIEHUIO, MPUHECTH POCCUHCKOM
SKOHOMHKE HeMajble BBIFOAbl. DP(PEeKTUBHOE
pa3BuTHE OONBIIOTO Kpyra oTpacieit 0e3
y4yacTus B MEXIYHApPOJHOW KOOTEpalluu,
T.. B paMKaxX HAIlMOHAJIbHOTO MPOU3BOJCTBA
U pBIHKA, B HACTOSIIEE BpPEeMs MPAKTUUECKU
HEBO3MOXHO. B cBsI31 ¢ 4yem, O4eBH IHA BaXKHOCTD
W3y4YeHHUs 3apyOeXHOM WHBECTUIIMOHHOU
JIEATENBHOCTH POCCUMCKUX KOMITAHUM € TTO3ULIAN
XapaKTEPUCTUKU OCOOCHHOCTEH MX BCTPAMBAHUSA
B MEXJIyHApOAHbIE TEXHOJOTUYECKHUE IECTTOYKH.
Tak, Hanmpumep, 3apyOexkHas JesITEIbHOCTh
pOCCHICKMX KOMIIaHUH cpenHero OusHeca,
COCpPEIOTOYEHHBIX B BBICOKOTEXHOJIOTUYHBIX
OTpacisX, MOXKET BBICTYNUTh B KadyeCTBE
OJTHOTO W3 Haubolee CYIIECTBEHHBIX (HaKTOPOB
MOJEPHHU3ALUUU POCCUHCKON HKOHOMHUKHU.
NMeHHO 3THM KOMIIAaHUSIM B MEPBYIO OYEpPE/lb
HeoOXonuma TONAEpPkKKA CO CTOPOHBI
rocynapctBa. Mcrnosib30BaHue pa3aIHMYHbBIX
MEp MNOAAEPKKH HOJKHO JaTh OLIYTHUMBIN
pe3ysbTar B IUIAHE MOBBILIECHUS POJIU MPSIMBIX
3apyOeKHBIX MHBECTUIINH POCCUNCKUX KOMITAaHUN
B TpaHCQOpMaluu OTpPaCIeBOU CTPYKTYpHI
POCCUHCKOW SKOHOMHKH, reorpa@uyeckorl u
TOBAapHOM CTPYKTYpBI €€ IKCIIOPTa, B IEPEBOJIE
SKOHOMHMKH CTPaHbl HA WHHOBAallMOHHBIA ITYTh
pasButus (Pomnonosa, Ciyka, 2014).

should result in an increasing role of direct
foreign investment of Russian companies
in the structural transformation of Russian
commercial branches, geographical and goods
export structure, and switching the country’s
commerce onto an innovative development
path. (Poquonosa, Ciyka, 2014)



LIEJIN, 3AJAYM U TTPOBJIEMBI KOPTIOPATUBHOM I'EOT' PAGHIN
GOALS, TASKS, AND PROBLEMS OF CORPORATIVE GEOGRAPHY

3AKJIIOYEHUE

[TonBoas HEKOTOPBIE UTOTH PA3MBILICHUH,
MOXHO KOHCTaTUpPOBaTh, UTO JOJIKHOE
odopmieHne KOprmopaTUBHON reorpaduu B
KauecTBe (PyHIAMEHTAJILHOTO M OJHOBPEMEHHO
CaMOCTOATENIFHOTO TOApa3eieHus: reorpaduu
MHPOBOTO XO35HCTBa CHOCOOHO MPHUBHECTHU
HEeMaJIblii BKJIaJ] B BUJIE «I00aBICHHBIX 3HAHUI
(ot anr. - added knowledge) B pa3BuTHe Kak
OTEYECTBEHHOM, TaK U 3apyOeKHOM COIMaTHHO-
SKOHOMHUYECKOW W TIOJUTHYECKON reorpaduu.
Buaurcsa ee moctoifHas, HO ITOKa IMOTEHITMAILHAS
JenTa, Kak B TEOPUIO, TaK W B TMPAKTUKY
o0ycTpoiicTBa OBICTPO TI0OATUZUPYIOMIETOCS
OOIIIECTBEHHOTO MPOCTPAHCTBA. B coBpeMeHHBIX
YCIOBUSX [JIsl HUCCIEJOBAaHUM B paMKax
KOPIIOPAaTUBHOW Treorpaduu OTKPBIBAKOTCS
IIMPOKHE TPOCTOPBI. A caM 0OBEKT UCCIICIOBAHUS
— MacmITadbl ¥ IPOCTPAHCTBEHHAS! OpTraHU3aIINs
nestenpbnoctu THK, reorpaduueckue
0COOCHHOCTH U MEXaHHU3MBI (DOPMHUPOBAHUS, KAK
OTJIENIbHBIX TJI00AJIbHBIX OTPACJIEBBIX PHIHKOB,
TaK 1 TI00ATBHON YKOHOMHKH B IIEJIOM — MOXET
MIPUBJIEYh MOJIONIBIX YUEHBIX, KOTOPBIE BCe Ooee
HAaIIEJICHbI HAa TPAKTHUYECKYIO JAESITEbHOCTD.

CONCLUSION

Drawing the final conclusions, it
may infered that it is necessary to set
corporative geography as a fundamental and
independant branch of geography of world
economy capable of acquiring ,,additional
knowledge* (English added knowledge) to the
development of both local and foreign social-
economic and political geography. Its worthy
but still potential addendum to both theory and
practice is evident when it comes to quickly
globalized social space. In modern conditions,
there is enough space to run studies within
the field of corporative geography. The object
of the reasearch (range and mechanisms of
foundation, both global market of commercial
branches and world economy in general) may
attract young researchers who are more and
more practice-oriented.
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